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Thank you for choosing the WizAdvisor to provide an excellent consulting and selection support for your customers
and clients. The WizAdvisor will help your customers to find the best choice from your offerings.

We recommend the following order to start with the WizAdvisor:

1. Try our full featured demo to checkout changes in settings try different settings to learn about the tool. Use
the manual to learn more.

2. Think about your users what they could be looking for.

3. Set up an initial set of questions.

4. Add your products to the WizAdvisor. For testing needs, you can enter about a dozen and add more
products later on when your set of question is mature.

5. Start with an initial configuration and use the tuning tool and frontend testing to check the outcome of your
settings.

6. Fine tune your setup by altering questions and configuration.

7. (If needed: insert localized content)

8. Update the layout

9. Setitlive

For any questions/improvements regarding the WizAdvisor please write to us at: contact@wizadvisor.com

The WizAdvisor Team

The WizAdvisor is flexible to accommodate many usage cases and consulting needs. Nevertheless, the semantic
of questions is always unique. As it is easy to update the tool, you can test various approaches until the result
satisfies you.

Avoid to think in concepts of “decision trees”. The WizAdvisor is not working this way: our method is more flexible,
easier to handle, and provides better service to the users. Set up your questions like a good sales person /
consultant would ask them (and the appropriate answer options). And then configure the products for each answer
option. You will see — the dynamic dialogue function of the WizAdvisor will work it out. In principle, all questions are
ready to be asked in a linear way.

When we say “products”, we refer as well to services or other items which you offer. The “product” is always the
result of the consulting process — one or more “products” will be displayed as result. This could also be a service
like a holiday arrangement, or a piece of information like a personality-profile.

As the WizAdvisor is prepared for multi-language / multi-country usage (Enterprise version), we recommend to
make updates, enhancements and deletions always in the first language (language ID 1). You receive the software
with “English” as first language. If you want to have this i.e. in German, just change the name of the language from
“English” to “German”, and enter your German content where previously the “English” one was.

Some content elements are used in more than one area — check on the frontend if the length and meaning of the
content matches with all usages. This refers in specific to product information.

In the WizAdvisor backend, there are many help text and descriptions to tell you how to use the respective section.
Together with the demo content (mobile phone demo) this will help to make a start without the need to read the full
manual first. For setup of questions and product configuration, we recommend that you study the manual for fast
results.

To navigate in the backend, breadcrumbs help to go back fast.

When you are working in the backend (content management system), remember that you are working online. Save
your entries regularly, as any disconnection may result in loss of entries.
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WizAdvisor needs a Webserver+PHP+SQL. The installer will check if the settings are correct.

However, this installation guide does not treat the installation of a webserver.

If you do not have a webserver, please refer to the links below. We recommend to create a new blank

MySQL database before the installation of the WizAdvisor, alternatively you can use an existing MySql database.
Please make sure that you know your database log in info: hostname, username, password and name of the
database.

You are requested to enter those informations during the installation.

Please take a look at the system requirements further down below.

1) Copy the directory /wizadvisor from the downloaded *.tar.gz or *.zip file into your webserver
directory (eg: /srviwww/htdocs/wizadvisor)

2) Please make sure that you have read-,write- and execution rights for the following files and directories:

* Connections/pst.php

* Connections/KT_db.php

* Connections/KT_frontend_db.php

* tinymce/init.js

* inymce/plugins/ibrowser/config/config.inc.php
* img/Mid_High_resolution/product/

* img/Low_resolution/product/

* pdf/product/

* img/top2.gif

* img/top.gif

To set the rights you can use eg. these commands:

cd /../htdocs/wizadvisor

chmod -R 777 Connections/ tinymce/init.js \
tinymce/plugins/ibrowser/config/config.inc.php \
img/Mid_High_resolution/product/ img/Low_resolution/product/ \
pdf/product/ img/top2.gif img/top.gif

After the installation is completed only the directories for the upload of pictures and documents need write
rights.

3) Open http://lyourdomain.com/wizadvisor/install/index.php in your browser and follow the instructions of the
installation script. If the webserver runs on your local machine you can use the
URL: http://localhost/wizadvisor/install/index.php.

4) If not already done, request a licence file from website
Starter Version: http://www.wizadvisor.com/en/demodownload/license-request.html
Professional version: http://wizadvisor.com/en/nc/demodownload/license-
request.html?tx_wademolicense_pil[version]=pro
You will also find the link in the installer.

5) Place the file in the main directory /.../htdocs/wizadvisor/licence.txt

IMPORTANT: After the installation. Due to security reasons delete all files in the install/ directory.
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You need administration rights for installation.
Note: If you use the Apache Webserver the installation is equal to linux.

1) Copy the directory /wizadvisor from the downloaded *.tar.gz or *.zip file into your webserver directory

For the IIS Webserver use the directory
SBS => eg. c:\Inetputiwwwroot\wizadvisor

2) Open http://lyourdomain.com/wizadvisor/install/index.php in your browser and follow the instructions of the
installation script. If the webserver runs on your local machine you can use the
URL: http://localhost/wizadvisor/install/index.php.

3) If not already done, request a licence file from our website
Starter Version: http://www.wizadvisor.com/en/demodownload/license-request.html
Proffossional version: http://wizadvisor.com/en/nc/demodownload/license-
request.html?tx_wademolicense_pil[version]=pro
You will also find the link in the installer.

5) Place the file in the main directory c:\Inetput\wwwroot\wizadvisor\licence.txt

IMPORTANT: After the installation. Due to security reasons delete all files in the install/ directory.
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“fou are here: Home = Begin = Step 1

Your personal product selection assistant
By answering some simple gquestions, you will find the product that best fits your needs

» Home What do you need from your new phone? Requested requirements:

w Adhice
» Splect
» Compare
» Featured
» Help
» Feedhack
Flease select one answer
Powerd by .
wizAdvisor
) Standard usage
[ Mare multimedia capahilities
) Business solutions
« Back 1=2=3=4 MNext =
Why we ask this question.

W want to make sure you find the perfect phone. Tell us what yau will use the phane
for the most.

The select by usage wizard asks users questions about intended usage or what users needs are. The questions
asked are dynamic, based on previous inputs and the underlying product portfolio. After answering a series of
guestions the user is presented with up to three options for their ideal product. Results show products that suit the
users usage needs most appropriately: the best fit for their need, the second best fit, and an alternative. This
alternative can be used for up-selling or cross-selling purpose.

In this chapter you will learn how to:
Write good questions
Add / Edit / Remove / Sort select-by-usage questions
Insert marketing messages
Upload images and icon graphics

When entering questions into the tool you need to decide the following:
Questions and Answer options
Type and Order
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The aim of the wizard and questions is to find the right product, service or solution for the user. When creating
guestions you would need to look at your product portfolio. Keep in mind that the selection analysis of the
WizAdvisor is done within a given set of products or services. The question and answer dialogue should match the
user’s needs with your product portfolio. You should try to ask not more questions than necessary to reach this
goal.

The first step is to make a list of all needs a shop assistant / consultant would ask for. Just imagine a typical
dialogue with a customer in search for the best fitting product. Write down the questions posed, and all the possible
answers a customer might give. This is what we call answering options.

This could be: Yes or No. Or: very important and less important. Or a single criteria (“A tool for beginners or
experienced people? Beginner!”). Or many criteria (“Which colors you like? Red, Orange, ...") .

As second step, list all the product features or service elements which fulfill these needs (answering options).

As a third step, check which of the features belong to each of your product offerings. Now you will see if there are
products which fulfill the identical set of needs. If this is the case, you need further element to fully differentiate your
portfolio. You achieve this when you list what additional features or service elements these products have, to find
out which corresponding need is not yet covered in your questions list. Add those as additional questions or
answering options to have your final list of questions.

Writing style: Have a shop assistant / consultant in mind, what would he ask. What words would he use?
Start with general questions, move on to more detailed ones.

Bring the total number of questions + answering options in relation to your total number or
products/services. The larger your portfolio is, the more questions it is suitable to ask.

The power of the select-by-usage wizard is that you can ask for “soft facts” like needs and usage, related to
the world of the client rather than to the world of the product. But you can also use this dialogue format to
ask for hard facts: i.e. prices, or certain technical features. Or to mix questions for soft facts with questions
for hard facts. Hard facts are typically asked when you can expect that clients generally can relate to them.
Each answering option serves to qualify a user and differentiates the products within the portfolio how well
they fit his needs. Use only questions which serve this need. l.e. when all mobile phones offer a radio, you
do not need to ask for the need to listen to the radio.

You may sometimes also add questions which do not have an affect on the choosing mechanism: when
the dialog needs to offer a standard answer to move ahead. Or when you want to mix into the wizard a
question just for marketing research needs.

It is more consistent to a human dialogue when starting with the broader terms / aspects.

Also, answering options which are no longer relevant will not be displayed any more in the upcoming questions, or
full questions will be skipped when no answering option makes sense any more (dynamic questions). As you can
change the order of the questions at any time, you could set up the questions first, test it, and then decide on the
order which works best.

The live calculation in the answer dialogue (dynamic questions) will give the user a feeling of a question tree. You
can design your wizard in a way that you intend to have your dialogue be split depending on certain starting
guestions. l.e. when you ask for wine or sparkling wine, a set of questions related to sparkling wine only, will not
appear to those who have selected wine in the beginning. At the same time, a set of questions related to wine only,
will not appear for those having selected sparkling wine.

The select-by-usage wizard offers 4 types of questions, to create a suitable dialogue. Choose a question type when
you draft your questions and answering options. As you can always change the question type in the backend, you
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could set it up with the intended version, test it (i.e. single choice or multiple choice), and when needed change it

later on until you decide which works best.

Type Description

Mobile phone demo example

Multiple
choice

Multiple choice questions offer
checkboxes, where the user can
tick one or more options. All
chosen options will be taken into
account to find the best result for
him.

Live calculation within a question
ensures that only possible
combinations can be ticked. The
user sees in the very moment
when an option gets disenabled or
enabled (avoiding frustrating cero-
result lists at the end). Disenabled
boxes are shown in grey only.

Multiple choice is possikle
Make calls
] send messages
Take photos
Listen to music
Play games

Qrganize meetingfappointments
lse rmy phone to work aweay from the office

The tool does not display irrelevant
options for users. If the user selected
Standard usage for question one (in
the mobile phone demo) then they
dont want to know about business
features or cameras.

multiple choice is possible
Make calls
] send messages
L Listen to rmusic

Single
choice

With radio buttons, users can only
choose one option. Enabling and
disenabling of question are also
working for radio buttons (Live
calculation within the question).

In this illustration you can see how
images or icons can be used for
question answers. You have the
options of added either: just text,
just images, or both as shown
here. You will also notice that
images and text are both clickable
and allow users to choose options
much easier.

Note: Images can be used for
both single choice and multiple
choice answers but not for scale
or triangle questions.

Fleaze select one answer

Standard usage

C

mMaore multimedia capahbilities

Business solutions

g
=
\

A scale of either 1-3 or 1-5 can be
defined. This type of question can
be used where all products offer,
in some degree, a particular
option. l.e. all products have a
price, or a weight. Products do not
get eliminated from the selection
process for scale question, but
their rank the selection process
will get changed.

Scale

You need to configure this type of
question further with weighting.
For example you can give the first
option (Not important) a value of
1, the middle can have 100, and

Mark yaur priorities
Mot important Yery important
® O© O

Price
™eight @® & @
o O @®

Display size

hark your priarities
kot important YWery important

® O O O© O
c ® O C O
c o o o @

Frice
Weight

Display size
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the final (Very important) could
have 500. This would make a
biased result to make sure a “very
important” gets a lot of attention in
the selection process. By giving
the final option a 200, it will be a
rather evenly spread. This
depends also on what text you will
give to describe the scale.

Triangle

With the triangle question you can
define three separate variables
and users identify their preference
for one feature in relation to
another by moving a cross/arrow
over a triangle, thus stating their
scores.

The triangle question is set to be
the last question in the dialogue.
You cannot have more than one
question of this type. You can just
activate the triangle question, or
disactivate it.

The triangle question triggers the
marketing message of the result

page.

Please note that you will need to
create and upload a triangle
image with your answer options.*

Move the arrow
EE] vieight Style
Ell Display size

Style

Weight Display

*) Uploading a triangle image:

Copy the triangle images into this directory: "[WA Root Directory]/img/" (i.e. via ftp, sftp, webdav, ...)

The name of the file needs to be: triangle_X.gif
In place of the “X", write the language ID. So you can have a triangle for each language.

For example: For the language with the ID 3, use a triangle you get the following: [WA Root
Directory]/img/triangle_3.gif

To see which of languages, which you have set up, has which ID in the system, go to User Interface
Data>Language>Edit/View
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Once your questions and answers have been finalized you can enter them into the tool. Log into the backend to
begin.

It is recommended that you edit the current mobile phone demo content first, rather then deleting it all and starting
from scratch — at least until you feel comfortable in using the application. This will help you to orientate yourself at
the start.

Note - for international use: Each setup has a first language. New content entered first time (not edited content)
will be transferred automatically to blank fields in other language version to provide guidance for translation. When
adding or changing content, it is recommended to start always with the same language (Additional languages can
be deleted if you are not setting up a multi-language tool.).

: EE wiz | Backend “E wiz | Backana @4 -
e
s e
Backend: Login page Backend: Start page Backend: User interface data
> Home ; > Products data Go to the user interface data page from the

> Products data J main menu.
] GIser interface data )

eugm interface data J
e

> Setting and ; = Setting and finetunig of parameters
finetuning of a = Administration
parameters 1

= Administration ; = Review and metrics

=Review and metrics » > Setting Shop Links

= i i ; i
Setting Shop Links ¢ > Log Out Under the heading Select-by-Usage-Wizard

select the >Edit/view option
e A Y W

Backend: Menu

Select-by-Usage-Wizard
Wizard "by usage” = New

- Add § Editf Delete questions and list of possible answers

- Decide an question format (Radio f Check Box [ Scale [ Triangle)
- Enter translations for additional languages

- Insertimages along side questions {optional)

Display options = Edit

- Display results Horizontally or Werically
- Single Page or Multiple Page questions
- Active I Hide triangle question

Marketing Message Choose Language v |
Enter a Marketing Message here, a different piece oftext is displayed on the results page depending on the users answers.
o . e B et o e R e n\,_r"x_\_r‘“.i. R \_I'-.___I"-_ o B A, R e e S B e

Backend: User interface data
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You will see an overview of all the current questions from the mobile
phone demo. Select question one to replace the content with your
question number one.

Sat Rubes for Preduct Configuration:

Backend: Question overview page

- . ) Active questions.
Edit Wizard Guestion and Ahswers: __—1 Will show up on the front end.

List of questions {active):

Step Question Change the order of questions.

1 YWhat do you want to do with your phone? Down[Select ]

2 Does money matter to you? Lip Down Se

3 Wihat's the main use for your phone? Lip Dowen Select

4 What's moare impartant? Lp Select < Click Select to edit / view question.

List of questions {inactive):

Cluestion

_ _ Inactive questions.
Which color phone wwould you like? Select <

will not show up on the front end.

Set Rules for Product Configuration:

Administration section. Here you can
write a set of rules for future product
updates. This helps maintain a
standard way to score products
ensuring regularity. More on page 53

= hlin I maxYalues and Help Text for Scores per Answer <

Backend: Question overview

Note: After adding questions, by default all products will get a value of “0” as product scores.
You must set scores for at least one product for the select-by-usage-wizard questions to have them shown up on

the frontend. (You can just set a score of 1 for testing, see page 50 for adding scores and see page 9 for dynamic
guestions).
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e e

Having “select” on question, the next page displays settings for the type of
question.

In the demo version question one is a single choice (radio button).
You can change the type here to match your question type.

To edit the question content like title, answers etc... you need to select
a language first.

Backend: Question type page

Choose the question type.

Decide the weight of the question. A higher Check boxes / Radio buttons / Scale
“weight” places more importance on the ] .
question. Read more about configuration and Note: By default the final question
scoring here: page 50. will become a triangle question. To
add a triangle question select the

“multiple” option. If you do not wish

_ to use a triangle question it can be
Backend: Question type set inactive. Read more about

triangle questions here. Page 4

Giuestion: What's the main use for your phone
Mo of Guestion: 1

Weight: |1 % You can deactivate a question here.
For example if your question is to be

Response Type: © Single removed for a short time and

O Multiple replaced with another, you do not
O scale O Three Buttons O Five Buttons need to delete the question. If the
_ o _ new question does not work as
Fesponse Orientation: () Horizantal expected you can always reactivate
® vertical the previous one.
Active: | Tes V &
[ Lipdate Cluestion Information ] [ Delete Cluestion
Editor:
Choose language
Deutsch
English
Display option for answers. | Save the changes or delete the

entire question.

I Example Horizontal:

Mehrfachantwarten sind miglich.

Enter the
[[] Gesprache fithren [] SMS senden [ Musik hiren

question and

Note: We recommend that you edit
the demo content rather then

answers deleting questions for easier
here for all Example Vertical: orientation, until you become more
languages. familiar with this tool.

mMehrfachantworten sind maglich.

[0 Gesprache fihren
[ 8Ms senden
[] musik héren

Note: In the mobile phone demo the default
language is called “English”. You can rename it to
i.e. “Deutsch”, and overwrite the demo content wit
German content to have German as default
language. For language set up go to page 70.
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There are two main parts or sections to edit when entering new questions.
Question text

Answer options B
Question Text e | A
Update this form with your question information. Remember to save this . C

section before moving to the next. Enter the actual question, contextual
information etc...

s 0N

nalish A Backend: Main question 1 page
Guestion Text:

Wishat's the main use for your phone? | In the demo content, question
Short Text ' one is of a single choice radio

Will be displayed / used only in

button type. Therefore the
Subtitle Text adapted layouts. See page 84! three fields for scale questions

Please select one answer |/ are left blank.

Scale limit low:

Scale limit middle:

Scale limit high: /
Note Title: / Contextual text is added here.
It provides further information

Why we ask this question.
Mote Text: for users when answering

Contextual note title.

R EE==ss=s9 ¥ 5 questions. Use the rich text
editor to upload images or
© icons or add information links.
[52tect Fant... ~llsiz=. 15 B £ O For complex designs or
formatting the HTML editor can
We want to make sure vou find the perfect phone. Sele-t be used.
wour primary usage for the phone. P

Your personal product s:lection assistant
By answering some simple guesticns, vou will find th) product that best fils your needs

» Home What do you need from your new!
» Athice

» Select

» Compare

This is the "Property Inspectar” pansl. Spe » Featured
options will appear in this space oncelyou se| »Hel
elements like TABLE, TR, TC), A, IMG. plicedback

Flease select one answer

Powerd by

— wizAdvisor™
L Update Question's Lahguage ° S —
Backend:
Question text 3] E hare multimedia capabilities
A §
(5] .| Business solutions
Save
« Back Te223=4 Next »
Why we ask this question.

e want 1o make sure you find the perfect phone. Tell us what you will use the phone

forthe mast
oring mos Frontend
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As you enter each question you can also add answers from the same page. On the right hand side of the main
guestion page you will find the answer section. This view is for Single Choice (radio buttons) Multiple Choice

(check boxes) and Triangle Questions. Further options
overview illustration below).

are displayed for Scale Questions (see Scale Question

Answer Text Short Answer

Just for calls Calls
hore multimedia hultimedia
fostly business Business

Change the order of answers
. shown on the front end.
Down Edit Delete ] Edit /Delete /Add answers
Llp Down Edit Delete
(W]4] Edit Delete
Add Answer ]
B

Your personal product selection assistant
By answering some simple gquestions, you will find the product that best itz your needs

w Hurne:
» fuhAce

w Salect

w Comnpars:
« Teatured
w Help

w Feeiback

oo™

[o] More multimedia capsbilities
T
8] k Dusingss solutions

1szrasa

Haxtw

Note: When entering answers
for the triangle questions the
first three options will be used.

st

Backend: Answer overview

The short text appears on
following pages as a reminder
for users about previously

= selected options

!

Requested requirements:

» [1] Standard
» [2] Call people
w [3] Price - 80%

u find the perfect phone, Tell us whist you will uge the phone

Read more about triangle
questions here Page 18

A slightly different view is displayed for scale questions.
The bottom part is the same and you can add multiple
answers, for several scaled responses to one question.

Example:

Mark your priorities

Mot important e important
Frice ® O O () O
Weight O ® 0 O O
Display size O O O O ®

Frontend: not used in demo content

The mobile phone demo only

Frontend

For scale questions the short
text and percentage value are
displayed in the requested
requirements box.

4

Scale Answers Values

Adid values as percentage; Le. O, 80 100, 120, 130,
Don't add a % sign. The final score wil be calcllated
an the percentage frorm the scares per prociuct

I avcier fo schieve the best results fn & scale question,
make sure that one value In the fofy or high Jevel ja set
o 0. The descrition for "Scele [imil fow" or "Scalie it
high" showid Yl the user accordingly: "of no interast,
not impartant” ar similar

walue 1; |0
a0
100

Value 2:
Walue 3
Yalue 4; 120
walug 5: | 150

Answer Text Short Answer

Price Price Edit Delete

»

has one answer scale however
you can add more options here.

Add Answer

Backend: Scale answer overview



Once all questions and answers have been entered for one language you can
start to enter translations. To learn how to add languages and countries see

section on page 71.

Using the backend main menu go to the User Interface data section. From here
select the Edit / View button under the Select-by-Usage-Wizard section. A list of
all questions is displayed. Click Select on the corresponding question for which

you want to enter translations. For more help on how to find these page please |

refer to 12.

You will then be directed to the Question Type page. At the bottom you will find

a list of all your languages. Make your selection.

User manual

.‘ si wiz | Backend

= Hoome
‘ = Producty data Edit Wizard Qusstion and Anvwers:

| * Sefti) Shug Lunks

‘ st

Sat Rubes for Preduct Configuration:

‘ Question overview page

Editor:

Choose language
Deutsch

Enalish

Deutsch

GQuestion Text:

YWhat do you need from your new phone? (Deutsch)

Short Text:

(Deutsch)

Subtitle Text:

Please select one answer (Deutsch)

Scale limit low:

(Deutsch)

Scale limit middle:

(Deutsch)

Scale limit high:

(Deutsch)

Mote Title:

Why we ask this question. (Deutsch)

Mote Texd:
B & = = E
©,

i
[
I
1]
il

ST 4E
|Tirnes Mew Rornan, Times, ser;l Size.., v| ,ﬁ’,{ B 7 O

what you will use the phone for the most. (Deutsch)

This is the "Property Inspector panel. Special

We want to make sure you find the perfect phone. Tell us

Fraperty Inzpectar

<
<

Backend: Question type page

C
s 0h

Backend: Main question 1 page

The process of entering
content in other languages is
the same as described in
steps 4 and 5. You will also

options will appear in this space once you select KTMI_
elements like TABLE, TR, TD, A, IMG. —
[ Update Question's Language Informations ]

notice that the original text
entered from the first language
is displayed along with the
language name in brackets.
(This is also the case for all
other language related data
throughout the tool)

In this example here, English
is the first language, and
English text is shown as preset
on the German fields
(“Deutsch”).
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It is possible to alter the display options for question pages answers and results page for the select by usage
wizard and results page options for the compare module. From the User interface data page select Edit from the
Display options section. The Display options overview page will be displayed.

*Home

= Praducts data I

eUﬁEI interface data g

> Setting and — X
finetuning of ’
parameters f

= Administration E

= Review anid metrics

Select-by-Usage-Wizard
Wizard "by usage™ > Hew > Editview
- Add J Editf Delete questions and list of possible answers

- Decide on gquestion format (Radio F Check Box [ Scale [ Triangle)
- Enter translations for additional languages

Display options
- Display results Horizontally or Vertically
- Bingle Page or Multiple Page questions

i L licle ui

= Setting Shop LINKS| compare wizard

Choose Language:v:

s gl & N

Backend: Menu

Display results:

Wizard by usage

Horizontically :V

Display mode:
Display results:

Display triangle question: Yes (v | Update

Update | [ disnlas~~"n theresults.nane depending on the users.anginers, |
Backend: User interface data

Miultiple pages v pdate

ertically [w

Backend: Display options overview

These are the current settings
Update in the mobile phone demo.

This can be easily changed to
suit your design. The table
below outlines the difference.
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Select by usage wizard

Your persenal product sedection assistant

A standard template is used for all questions.
There is no limit on how many questions you can
add. Each question is displayed on an individual

page.

Advisor

Products that meet all your requirements
Ppevact prosuct

Eaoose your
= Home whack o New query Prinsalble version =
= Aohace
= Setnct
e e
= Help.
= Itk
Povatiy
I
Afushonsble bandy ghors with & Tha il packags mulimadin S Perfuct whils on the mow.
SULN DeCkIace chaen for that phone, taike proted. ki 10 mugic
unigron gk
Prosuct design iopether wih a 1max. tosnecons. and
Sesenpton Setyour B
oot ‘e Wi yous ofice B ia
Price st 200 w0
Foiws T “Fantastc
phane, games, [phore, love it
3in now,
AralaGie T Bright Orange, Manne Bius, Snow  Soow iwhie, Bright Orange Sitver Oirey, Space Beack
otors vitite, Pty Pk
il T Neckiace design g pane Dt shape
Phone 7 MP3Flaer 13 Flayws
Fastures Marm alce recoder M3 Player
Camens M ‘Wiice recosser
Gamas Camien Wit
A
Dames
Weighl 7 1509 175 1509
Conmction 7 Driaom
] inacsd nkarad
Display 7 Madiem Madiam
Prosuct Fashion Phone Media Phane The Besiness Phane
wabpige
Cutsshawt  Fastion Phoss Media Phane The Bssinass Pheok
won

Triangle always
shown on
individual page.

This view provides an alternative layout style.
Users will answer all questions, except the
triangle, in one page, with the triangle following on
a separate page. This view is very useful to see
all questions and all possible answers together.

ot s
Products that meel all yous requirements
Crosae vour peret prodect
Rk
L [m]
= Pradhuct descrption. Price, Firsmren ""':‘ Stvie
Pt v The Bassc Fhione i T pertect phons| "5a wimgle ] Siear Qrex] D]
b o ks wea icesy pcgse, of o e, | e T
i “puriaty” ricr
La ‘ Bk Phone | o
15 reCee CalE 1 1 FODUT a8 BIMple) wory maty | Enow Whie)
[
Toés rab phont desgned for Suon] iremwom] gl B
LB 1L ORI paipie 30 The SOve, B bt getng.
spad o Miria Do
La ' e w78| e rain, o
AR LB N & vty of coloen, b roppary B
g wamy S prrs Buons ke e o
Gaing sraghionwand
Snowwhte] Fipl
) iy Eaking PROMAE, wibh 45 Nage mone e
nakaen Imes Camens pul be uble e LT
o a Ties Cimneet sl
v upicad B i PG or prig dreciy] 1 cheso
i) 3 Bhuelnoll and SRl

Current view on demo Alternatives

—

wizAdvisor”
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Comparative view

= Hame o Ohiarges prodects Prinkabis ver shon «
=Addicn
e R S G S
- Coumpare
o
» Briars
» Mediy
= Featured
= Ml
= Feudhack
pa— -;&
T T T — C—
The fll packaps mulimedia  The camees phose is parfec?  This robustphene designed A fashicnable fendy phane
Aip phone, take photos, lsten
_This _ pholea, Rweat i
Praduct
descripon

PP g i chrmey uting B

conecions.
200 L] 1

Because the triangle question is shown on
individual page, it can be easily set inactive.
Users will jump straight to the results page.
Remember a triangle question can only be the
last question.

Praduct amcripten, eicn| e -.-m lul|
A Tasiaratia vy poone wen o T dwharty] g Femiiacal
SN PaKIaCR LA IS Tt vt gettemast|  Crasge|  design)
Marre b
110 ks wnaczy | Brew vite |
e camers ang ME3 siaver St your| Fruty P
AT et B2 ot e it Bt
desrar chens
T 428 package st s e phine | Enownnae| i
‘abn shtas, bt b5 s s siay| L T
games 00 Deange
nctsiegy et Lonewinzen Upe| parses, )
omniad P whi on e mave | o ram
“This rtus! phong deigned tor pudacr | et wom| [ [
s iz grat for peapie o0 e movw, socutgeseg|  Orasge shapel
e Ban
479 e ran o
e comes in o o smion, and) drsoeng 4
e vany i prrsn s wris jegng |
Eoowveam| gl
e e 1Skl Ehet, wih 13 Righ ey, | e shary
£ ' The Comera] 1 casture mages anme anvutiee 5 prares were
PO s o s 5 perd et o imane|
wiing 1 Wiaetoc and evaned)
©

You can also change the display options for answers. Read more on page 14.

ﬁ

wizAdvisor”
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There are two main places that images can be displayed, with regard to questions. Icons or graphics can be used
with answer options for single or multiple choice questions and a more general image (question banner) can be
added at the top of each question block. Images not only enhance the layout but can provide a better user
experience in certain circumstances. Users could choose the color or shape of something by seeing the actual
colors or shapes. Brand logos or icons might be better then just having text. The banner image can be used in
many ways to “set the tone” of the question using text or animations for example.

. . . e [

Your personal mobile phone selection assistant 4

By answering some simple questions, you will find the product that best fits your needs

What do you need from your new phone? e e
é Question banner ==

C

Please selectone angwer

o) J.(Q: Standard usage

e]

hore mulimedia capabilities

==

o ‘ Business solutions < Answer Icons C
«Back 1222324 Hext» B ool PP
[ vy we ask this question. - - i ..
‘e wantto make sure you find the perfect phone. Tell us what you will use the phone
far the most.
Frontend: Question 1 sbu Backend: Main question 1 page

3.6.1.1 Banners/ Question titles

You can upload images, animated gifs or flash to illustrate your question and to make the wizard more attractive.
It is possible to use different banner images for each country (particularly useful if you want to add text to the
images in different languages). This way you can localize and customize your images per country. If this level of
customization is not needed you can just use the same images throughout or use none at all. At the bottom of the
main question page you will find a section called Flash. This is used for uploading and previewing images.

From the drop down box choose the You can upload files in the following formats:
country that you want to add an image 'g!f :
for. Find your image file from your local 'g'f (animated)
drive and click upload. To remove an IPeg
image simply leave the field empty and P9
click upload. Swf . . .
Recommended size for images in the standard
layout is 400x100 pixels
Flash C
United Kingdom [w| 'V Deutschland
:

United Kingdom

Backend: Question image upload
You will then see a preview of Deutschland >
the files you have uploaded for
all countries here, if you have

uploaded an animated gif or

flash file you will also be able
to see a working preview. - -
Kingdam G

Backend: Image preview

\ 4

Advisor
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In many situations icons or graphics next to answer options will not only make the layout more attractive but will
engage users more. Answer icons might not work for all questions but in the right cases will help create a user
friendly wizard. You might want to have photos of features, for example, instead of long descriptive text answer

options.

Answers can be:
Text only
Images only
Text and images

Answer Text
Standard usage

Mare multimedia
capabilities

Business solutions

Short Answer
Standard

Multimedia

Business

an eTete

Lp Down Edit Delete

(W] Edit Delete
[ Add Answer ]

On the backend click edit for
the answers you want to add
images for.

Backend: Answer overview

A detailed view of the question answers and image upload section will be displayed. Upload images and graphics
from your local drive into the wizAdvisor. Then select which image you want to display for each answer

Answer Text: | Standard usage

Short Angwer; |Standard

Remember to select this option

<

for the image to be displayed

Answer lmage:

@isplay imange

on the front end.

[ Upload Image ]

[ Update Answer ][ Back to Answers List ]

Backend: Answer details

Upload Images

{Answers Images)

Images Name Preview Delete
business_50x60.jpg ] %
multimedia_50x50.jpg  [E] ®
Thurmbs.db 5 ®
= =

calls_50x50.jpo G %) <« \

Upload Hew Images :

Backend: Upload image — pop-up window

Upload your graphic or image.

Choose the image from the list
(your newly uploaded images
will appear in the list)

Then update answer to
complete.

Note: This image uploading
area opens in a new window.
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3.7 Marketing message

A special feature of the WizAdvisor tool permits specific messages to be displayed based on a users selection.

This way, messaging is modified based on how the prospect was qualified.

The marketing message element works with the triangle question. There are four preset message options which

can be edited: One default value and three for each point on the triangle.

Users selection on triangle:

Move the arrow
EE] vwieight Style

Marketing message displayed on results page:

The right selection of products for you

Choose your perfect product

EX] Display size

Style

>

Weight Display

Mave the arrow

[ 10 B

Display size
Style

Style

>

Weight Display

Move the arrow

[T veight
Display size

& style

Style

>

Weight Display

move the arrow
Wieight

Display size
Style

Style

>

Wieight Display

Frontent: Triangle question

Default value. If no answer
scores more then 50 here, the
default message is displayed.

The right selection of products for you
Innovative products fitting your lifestyle

The right selection of products for you
Ahandy and practical choice foryou

The right selection of products for you
Maximum functionality to suitvour needs

More then 50 points initiates
the corresponding marketing
message.

Frontend: Results page title and marketing message

wizAdvisor



The marketing messages can be modified from the marketing messages
page in the backend. Click on the language from the language selection
drop down box on the User interface data page within the Select-by-Usage
-Wizard section.

* Home
* Products dats
» s inditince data

> Surttirny

User manual

L]
o | wiz | Backend

fiatinieg of il s Mo kiting Bessage £4 [+

[

> e and metrics
= Suttieng Shop Links.

Backend: Marketing message page

Select-hy-Usage-Wizard
Wizard "by usage™ > New

- Add § Editr Delete questions and list of possible answers
- Decide on guestion farmat (Radio f Check Box! Scale f Triangle)
- Enter translations for additional languages

Display options > Edit

- Display results Horizontally or Yerically
- Single Page ar Multiple Page gquestions
- Active f Hide triangle question

Marketing Message [

Enter a Marketing Message here, a different piece oftext is displayed on the results ¢ g ooh
(=31} o

English

hoose Language

> Edithview

B USers answers.,

J‘““‘{W:%W—\__‘.ﬁ\cmz,ﬂ_ I ‘l\_,rv—-q\‘,_-‘...a*-“‘ﬂ'*' s . MF . /‘_-\"'.__ ,__H_L / - ,f'_\_\ )

Backend: User interface data page

English:

Editview Marketing Message #1 (Triangle Left = 0%
Editview Marketing Message #2 (Triangle Right = 0%
Editview Marketing Message #3 (Trianale Top = 50%)
Editview Marketing Message #4 (Meutral)

Backend: Marketing message overview

English:

Select the language, from the
User interface data page.
Select the message (triangle

Edit Marketing Message (Triangle Left):
Message: A handy and practical choice foryou

top, left, right or neutral) enter

Update Message ]

the new text and save.

Backend: Modify marketing message
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3.8 Results

Choice 1

(sub-title)

Marketing message

Advisor’

the deciding factor

ou are h

» Home

Powerdby:
wizAdvisor

Product
Webpage
Datasheet

(PDF} \

ABOD

Afashionahle trendy phone with a

stylish necklace chain for that

unigue look. This phone has the

latestlook and cutting edge

Froduct design together with a 1 mpx

description camera and MP3 player. Setyour
self apart from the crowd with this
designer phane.

Price $170

Reviews 7 “I've defiantly got the most stylish
phone, looks snazzy.”

Available 7 Bright Orange, Marine Blue, Snow

colors ‘White, Pretty Pink

Style 7 Mecklace design

Phone Y MP3 Player

Features

Weight 7 150g

Connection 7 Bluetooth
Infrared

Display 7 Medium

Fashion Phone

Fashion Phone

Choice 2

Upsell / Cross-sell
product

The full package multimedia flip
phone, take photos, listen to music
and play games. This phone has

» Adhvice

» Select The top choice The next choice A powerful alternative
» Compare

» Featured Fashion Phone Media Phone The Business Phone
» Help

» Feedback

all the latest technology and

connections. Upload games and

music from your PC or even

download thern while on the move

$200

"Excellent camera and loads of
games, I'm never bored on the

train now."

Flip phone

MP3 Player
Woice recorder

Alarm
Camera
Games

Bluet
Infrared
Large

Media Phone

Media Phone

‘White, Bright Orange

The Select by Usage wizard
only displays a maximum of
three products.

Note: The wizard will not
work until product scores
have been configured.
Read more on page 57

| B0

Up / Cross — sell product
marketing message.

Perfect while on the move.

A must have accessory for any
husiness traveler. This compact
space saving business phane can
be used to arganize and keep track
of meetings aswell as send and
receive emails. Synchronize your
calendar with your office PC via
Bluetoath.

$2a0

"Fantastic and simple to use
phone, | love it

Silver Grey, Space Black

Bar shape
Organizer

MP3 Player
Waice recorder

On the result page, the third
column shows an upsell- or
cross-sell option. Depending on
which product is first choice, a
suitable upsell product (typically
of higher value) is presented.
Alternatively, cross-sell
products can be offered, which
are entered in the product
database of the WizAdvisor but
are not configured to take part
in the selection process. In the
mobile phone demo, this could
be a headset or car kit for the
mobile phone as cross sell. For
upsell, a trendy business phone
is presented as upsell to a
trendy regular mobile phone. All
upsell or cross-sell products can
be presented with an individual
marketing message.

|
Alarm
Games

1500
Bluetooth
Infrared
Medium
The Business Phone

The Business Phone

Related
weblink

Topics. Read more on
page 19 about how to add
product information such as
descriptions / price and
topics (reviews / available
colors)

N

Product documentation,

datasheets to download.

Feature explanations

(Info Guide)

Frontend: Results page

21.

Features. This information is
taken from the Select by
Specifications wizard. See page

wizAdvisor
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4 Select by Specifications - Wizard

United Kingdam

fou are h t Features

Do you know what features you want?
Choosing your requirerments will enable an individually compiled configuration

» Home « Back
» Advice
+Solct
» Compare
» Featured Design
» Help [ style ?
» Feedhack ['wieight 7
[ Display 2
Powerd by .
wizAdvisor
Functionality
[JFhone Features 2
[] Connections ?
Start Configuration Wizard »

4.1 Overview

The select-by-specs wizard is meant to serve users who know what they want and what they expect from their
desired solution: users who are familiar with specifications of products and types of services.

In the user interface, customers select their desired specifications in two steps: first they select what areas of the
product / service they are interested in, secondly all options for these areas are presented. Users select features
and state requirements and are, in real time, provided with a total number of product available matching their
requests.

The select-by-specs wizard is working for a configuration like selection process. As a result, users will see all
products / services which match all their requirements.

In this chapter you will learn how to:
« Add Question / Categories / Features / Values / Help text
- Use Single choice / Multiple choice / Min-Max options
- Upload icons and graphics

To complete the wizard, you will need the following:
- Product specifications: See on page 43.

)6 )
wizAdvisor



Keep in mind, all questions and responses are displayed on two pages.

this table (example Mobile Phone Demo):

User manual

How the content is structured, you see on

. . . Specific Feature
Main Question | Category Features Second Question Q‘; i Values
What's most Design Style Please selectthe = What style of phone will | Bar shape
important to desired features suit your needs? Flip phone
you for your for your product: Necklace design
new phone?
Weight What's the ideal weight | 100g
for your phone? 1509
175¢g
200g
Display Which display size Small
would you prefer? Medium
Large
X Large
Functionality Phone What features should Alarm
Features your new phone Camera
include? Email
Games
Organizer
MP3 Player
Voice recorder
Connections Select the connectivity Bluetooth
capabilities that you Infrared
require: WLAN

[ .
’ Please select the desirgd features for your produc -

Design
What style of phone will suit your needs? 2
) Barshape
| ) Flipphone
What’s the ideal weight for your phone? ?
= () Minweight 100g v
Design Max weight 200g v
[]5tyle O Fixed 100g 2]
|:| Yeight Which display size would you prefer? ?
) ) Bmallest Srnall v
DDlspIaﬁ; Largest ¥ Large E3
) Fixed Sl |t
Functionality
[]FPhone Features —
. Functionality
D Caonnections What features should your new phone include? 2
] Alarm
Start Configuration Wizard » [ camera
F d: SbS P 1 [ Email
rontend: age P Games
R SR T S—" Y ol . m AT e s

Frontend: SbS Page 3~
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The select by specifications wizard can contain as many Categories, Features and Values as you wish. When
deciding upon a structure, first complete a table detailing Questions, Categories etc... — create a table using the
example on page 9.

Note: It is recommended that you do not start entering content into the backend until you have a draft ready on
how to structure categories and features. Additional Categories, Features and Values can be added at any time.
Only when changing the structure of categories and related features, you will need to redo the entries.

Note: To enter the values, you need to have a product list which contains all values of all product features. For
example: In the mobile phone demo, the Weight Value lists all the possible “weights” of all phones.

Categories (Headlines to group a set of features). Make one category for a handful of features. When you
test it on page 2 of the wizard (where all values are displayed), one category should fit on one screen. This
way users always will have a feedback-field in sight.

Features (Feature elements, serve as header to the specific feature values the user can then chose from).
For the features, a help information is offered. See page 50.

Values (the specific feature values which products have)

Please refer to the table (page 27) for clarification of where each item is displayed on the frontend.
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When all questions, features and other variables are decided you can start entering them into the backend. For
easier orientation it is recommended that you edit the current mobile phone demo content rather then deleting it all
and starting from scratch. Log into the backend to begin.

. EE wiz | Backend “E wiz | Bachana
1
e v
Backend: Login Backend: Start page Backend: User interface data
>Home F > Products data Go to the User interface data page from the

= Products data J main menu.
j Glser interface data )

eUﬁEI interface data g

‘-‘-*E_ettin o and - = Setting and finetunig of parameters

finetuning of f = Administration
parameters r
= Administration ; = Review and metrics
*Review and metri":S’} = Setting Shop Links . o
> Setting Shob Link Under the heading Select-by-Specifications-
etting Shop LInks f = Log Out Wizard choose the country. We recommend
that you always start with just one for the
v B initial set up of the entire tool.

Select-by-Specifications-Wizard

Wizard "by specifications™ Gelect Country v)

- Add [ Editf Delete questions and answers

- Choose gquestion type (Radio f Check Box [ Min-Max)
- Enter help text for features

- Insertimages along side questions {(optional)

Shopping Guide — Help Information > View

Here you can enter for each type of product specification an explanation thatwill help the end user to understand the
relevance ofthese features

T T et e e gt Al e et fleensten mie e n @ AT g rme s

There are four sections in the backend for entering the content. Navigation through these is linear: You must go
from section 1 to section 2 and then section 3, but you cannot go from section one straight to section 3. When you
want to edit a Value or add a new one you would first select the Category then the Feature to reach the Value
section. The following steps explain these four sections.



Section 1 — Main Question
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Questions |1-1/1

Page 1 Page 2 Move
What's most impartant to you for your new phone? |Please select the desired features foryour product: |Lip Do Edit
[ et
P et

Main questions --= Categories --= Features --= Values

Section 2 - Categories

Categories |1-212

Hame Move

Desigh Up Dowen INE-“TI

Functionality Llp Dowen

ey
Main questions --= Categories --= Features --= Values
Section 3 — Features
Features |1-3/3

Page 1 Page 2 Move

Style What style of phone will suit your needs? Up Down Edit INEHI

Weight VWhat's the ideal weight for your phone? Lp Down
Display Which display size swould you prefer? Llp Do

] ety
Main questions --= Categories --= Features --=Yalues
Section 4 — Values
Values |[1-3/3

Hame Move

Bar shape g Down

Flip phone Up Down

Mecklace design Llp Down

[ ey

hain questions --= Categories --= Features --= Walues
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From the Main Questions page, enter a question that will provide an overview | £ v ise
for users.

Edit current on this page content

Go to the next section (in this case to the Category section) ————__

Add new Main Questions. Note: Having more than one question
allows structuring a larger set of features even further.
Backend: Main Questions

Questions |1-1/1
Page 1 Page 2 Mowve

What's most important to vou for your new phone? [Flease select the desired features for your product; |Up Do

(ENE}t‘t )_..

Backend: Main question content table

After adding your
questions click Next to go
to the Category Section.

What's most important to you for your new phone?

Question (Page 1):

Fleaze select the desired features for syouarc
product:

Question{Page 2):

ro————
((peate JJoiicte ) (Cancel |

Backend: Edit question field

Frontend: SbS Page 1

What's most important to you for your new phone?

Design
s
Wigight
[ ]Display Design

What style of phone will suit yvour needs? 2
Functionality (O Barshape

[]Phane Features | & Flin phone .
IF] Connections (7 Mecklace design

What's the ideal weight for your phone? ?
Frontend: SbS Page 1 | () Minweight 100g [w]
M weeight 200g [»]
QAFREA et e 100 i s, 38

Frontend: SbS Page 2



the New-button.

Edit the demo content and add in
your categories. Additional
categories can be added using
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‘E wiz

Sections |1-2/2

Backend: Categories

Name Move - Click Next to go to
— section 3
Design Up Down {| EditJf est (Features) for the
. . Ehit | (e appropriate
Functionality g Down [ category.
[ et
Backend: Category content table
Design
\ 4
Hame:
R —
( Update [ Delete ][ Cancel ]
"~
Backend: Edit cetegory field
Hame:
.ii'_'lh.‘
[ Insert ﬂCanceI |

Backend: New category field

Categories are displayed on page one and two of the wizard. They separate and group

features and feature questions.

m important to you for your new phone?

Design
Style
[«] ¥ieight
[]Display

Functionality
[ 1Phaone Features
[]Caonnections

Frontend: SbS Page 1

Please select the desired features for your product:

Design
What style of phone will suit your needs?
() Barshape

{7 Flip phone
() Mecklace design

What's the ideal weight for your phone?
) Min weight 100g
hd s weaight 200g

Frontend: SbS Page 2

?

>
-
AR At pate W ADND e P, ]
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This is the most complex step in setting up this wizard. The feature and the specific feature question form allows
you to define the question type (single, multiple, min-max), to enter help information (which will also show up on the
info-guide) and to upload an image to visualize this question.

Features |1-3/3

Page 1 Page 2 Mowve -

Style What style of phone will suityour needs? Lp Do ' ——"
Wieight What's the ideal weight for your phone? Lp DDM

Display Which display size would you prefer? Doy

A
/ I ey

Backend: Feature content table

Click Next for Section 4 — Values,
Edit to change an existing Feature
or New to add a new one.

|-- Farmat -- E]|--St}lle&-- |> 4 B I U IEEEE
L E® A=z Fm .
Shle | | A=A | | < Add the feature name here. This is
displayed on page 1 and on result pages
i (table). Keep it short — to fit on the table
.| Path:
HName(Page 1):
- Farmat - [ - Styles - [x A4 B IUEEEE . .
| | i 2% H Q== il # Enter the question for the particular
Lo T | feature here. This is shown on page
What style of phone will suityour needs? / "
Text(Page 2):| "2 ;
SRk Choose the Question Type:
Type:|( Radio Buttons [ <
mnot: Radio Buttons | v
e
Check-Boxes
spect L ) MindM as Spe cific
- - = = = Check-BoxesfRadio Bu
I--Format-- E,II--St_I,IIes-- [x 4B I U | = = =E Radio ButtonsChed: B
| 2R H QEE|edm Read more on page 33.
'y
Bar phone: T
.5c|as_sic hlock dgsign. The_se p_hunes have tpe screen andAuttons allina If you are creating a Min = Max
ling with no opening of closing lids, laps etcae) . .
questions enter text here:
Minimum text
Flip phone: Maximum text
Sometimes called clamshell. When making or gfswering a call you can Specific text
open the phone. These phones usually have lafger displays and buttans = e et
but because they can close are nat much bigder then standard har phones. ‘TestPage 2T R
Types || MinMadspecitic [+] -
Y Mintst:||Smallest T
H .| Path: :
elp Text: Masaxt:||Largest )
( Updatyllll'_lgenﬁs Mew || Delete |[ Cancel | spectxt:| [Fixed g
Backend: Edit Category field — 7 - - : . IR
: gory / Backend: Min-Max text for display size feature

Add Help Text here. The rich text

. Which dispiay size would you prefer 4
editor allows you to format Help Text

Smallest 5
further. You can also add HTML O — .
content or images if you wish: O Fixed 5

Switch to HTML view.

B i A A e S P

Frontend: Min-Max question

Update (to save) or Insert
As New (to add as new

feature)
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Feature types
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The setup per feature allows to use various types of answering options.

Configuration
type Backend
/ Feature type
frontend

Description

Mobile phone demo example

Radio button
/ Radio button

Users can only select one option.

> A product has only one value
of the list.

What style of phone will suit your needs?
() Bar shape

(&) Flip phone
(7 Mecklace design

Select the connectivity capabhilities that wou require:

Check box / Multiple Choices are allowed for
Check box the user to tick. > Products may Seh
have multiple of these values. Infrared
] s
Note: The more choices a user
ticks, the smaller the number of
results will be, as only products
matching all values are selected.
Min — Max There are two ways that users Which display size would you prefer? 9
range / Radio | can select answers here. @ Smallest Madium vy
Button Largest ¥ Larae ]
1. Choose an upper and a lower () Fixed Srnall
requirement — the tool will keep Medium
all products within this range for Large
¥ Large
the results page.
Which display size would you prefer? 9
2. Select a fixed requirement. A () Smallest Mediurm ]
uses the drop down menu to Largest ¥ Large ]
select the one value which he (% Fixed {Large
wants his product of choice to Srnall
have Medium
- Large
¥ Large

> Each product has only one
value of the list.
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The User has single choice only.
> A product may have multiple
values of the same feature.

Example: A mobile phone will
work with many telecom
providers, but asking the user
which provider he has his
contract with, will typically
request a single choice answer.

[] BlackiGreySilver
RedPurple/Pink

Blues

Bright (Orangelallow)

Backend:
(Not on the demo)

Frontend:
(Not on the demo)

() BlackiGreyisilver

{7 RediPurplalPink

(%) Blues

(3 Bright (Orangenyelloe

The user is asked a multiple
choice question. > A product
may have only one value of this
feature.

Example: Asking for the
preferred brand: A mobile phone
has just one manufacturer - one
brand. The user can tick a
number of options for brands he
likes.

Note: The more he ticks, the

more phones will be in the result.

() Black
() Blue
(& Orange
) Red
) Purple
O Mone

Backend:
(Not on the demo)

[] Black
Blue

Qrange
[] Red
Purple

Frontend: (Not on the demo)

Further explanations about product configuration can be found on page 56.

—

wizAdvisor”
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4.45.2 Feature Help text

Each feature has a help text (Information field) which is accessible by website users in a number of places.

Here is an example of Help Text used in the mobile phone demo:

Design WEight

Dsim = / The total weight of the phone including

[Jweight 2 battery. The weight is shown in grams.

[ Display

Functionality

[¥] Phone Features ? -

[¥] Connections 7{5 A pop-up Help window opens and
jumps to the corresponding help text

SLangEonTHYAGONTER S KL when a user clicks on the ? icon.

Frontend: SbS page 1

Connections 4~

Bluetooth

A wireless personal area network, that allows the exchange of information between devices. A phone can be
synchronized with a PC using Bluetooth for example. It’s faster then infrared and there does not need to be a clear
path between the two devices.

Infrared
A wireless connection can be established between two phones using infrared, data transfer is slower than
Bluetooth. A connection can only be made if there are no objects in-between the two devices.

WLAN

Wireless local area network are basically normal internet connections that you would find in offices or schools.
Phones with WLAN can connect to the network without the need for wires. A phone with WLAN can be used to
connect a laptop to the internet even at hiah speed
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4.45.3 Adding graphics to the feature questions

Its possible to add images on the second page of the wizard, next to the
actual feature questions. In this example an image has been added to the
Connections Feature. From the backend go to the features page, at the
bottom you will find an image upload section.

following formats:
. .gif
- .gif (animated)
- Jpeg
° Jpg
o .swf

Images can be of any
dimensions.

You can upload files in the

Flash

Backend preview

[ Durchsuchen.. |

Backend: Image upload section

What's most important to you for your new phone?

Backend: Features page
(Connections)

Design
[ style
[ ]¥veight
[]Display

Functionality
Phone Features
Connections

Start Cunﬁgura@u Wizarg

Frontend: SbS Page 1

« Back Finish =

Please select the desired features for your product:

Functionality
What features should your new phone indlude?

] Alarm

[] Camera

[] Email

[] Games

[] organizer

[] P32 Player
[] woice recarder
Select the connectivity capabilities that y'u require:

[] Bluetoath
[] Infrared
[] wiLar

» Heset «  Finish »

Remaining
options

Frontend: SbS page 2

wizAdvisor
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The final step is to enter the Values for each Feature (the answering options to the questions). To get to the Values
section you need to navigate through each of the three previous steps. Firstly click next on the Main question, then
click next on the Category of choice and finally click next beside the Feature (question). The Value content table
will open. Note: Add all possible values based on your product specifications. In the example below you will see
that every weight is entered for all the mobile phones. When you have set up a min-max question, the values will
serve as range of answers in a drop down menu. By bringing them into a reasonable order, you make the range
question work properly.

Features |1-3/3
Page 1 Page 2 Mowe
Style Wihat style of phone will suit your needs? Llp Down
Weight What's the ideal weight for your phone? Up Do [Edit Mext
Display Which display size would you prefer? Ll Down it
[+ e

Backend: Feature content table

Values |1-3/3 / Click next near the Feature and
Name Move guestion to enter the Values
Bar shape Up Do (answers)
Flip phone Up  Down Edi
Mecklace desi /' ]

BCKIACE OBSION
Values |[1-474

Hame - Move
Backend: Value content table -
(Style Feature) 1004 Up  Down

14600 Llp Do

1740 Llp Do
Name Ma 200 Up Down
Srmall Lp N

iy
Medium Up
- Backend: Value content table
Large Lp Down (Weight Feature)
¥ Large Up Do
Now Enter values for all existing type of
features within your product

Backend: Value content table portfolio.
(Display Feature)

Note: The values entered here will be as a next step linked to products and will show up in the product description.
So do not write values like "I don’t care", because you would get phones with the feature "l don’t care" in their
features list.

This is setup this way to avoid double entries. But when you want to have entries here like "l don’t care", then you
can set the feature value invisible (see page 39) and enter the actual features than as "topics" (see page 41).
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In order to change the order of feature list on result pages and product pages, select the button “Features
Displaying Order on Result Page”, which you find on top of the select-by-specification wizard as shown below:

/
é: wiz /- | Backend

“rou are hare:

>Home
m Setup for Wizard "Select by Specifications™
> User interface data
> Setting and Solest by SpeaeEion: (Confaune) izars and Sustomize 1 resul page able

finetuning of ! .
% [ Features Displaying Order on Result Page ]
>Review and metrics.
*Setting Shop Links Questions [1-1/1

Page 1 Page 2 Move

Wahlen Sie die Funktionen Ihres Mobiltelefones aug, die fi [Bestimmen Sie Ihr bevorzugtes Mobiltelefon genauer. |Up Down
Mext

RI=0

Main questions --= Categories —-= Features --= Values

- There are only bivo pages for this wizard. Add the main question for each page here.

Now you can change the order by moving items up or down. By checking the “active”-Box, you decide if the feature

should be displayed at all. When you deactivate it, it will still be used as in the selection process, but not for product
description.

“fou are here: i

*Home

> Products data Features Displaying Order |1-5/5
m Active (Name {Page1) |Move
>Setingand Stil Up Down
finetuning of Gewicht Up Down
_parameters Display Up Down
= Administration

e e Funktionen Up Down
m Yerbindungen |Up Down

Here you can Change the displaving order of the features for the result page ofWizard by
Specifications.
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4.6 Results

The number of products shown on the results pages depends upon the choices that the user made and how your
products are configured. In this Select by Specification wizard all products that match the required specifications
are displayed.

Please note that you cannot test this wizard until you have entered products and defined their Values and
Features. To add products read on page 44, for more information about setting up products for the Select by
Specifications wizard read page 50.

Sort: Compare: Show all features:
Users can sort the results Users can select products _
simply by name or by features from this results page to get a The table will be expanded to
comparison view of them. include all product information.
E et = \_\.:‘-,_.,,\_,-_,,_,J o e ecic i, e —
::z:: jJStyle Weight | Display FP::tr;?es Cunnec(iunsJ
Style 0 % = e
ieight
Di=splay

FPhone Festures

R s Ty SR

- A - ) United Kingdgorn i

Produsts that match yalr requirements
Make your cRoice now

e LS N
I o

&

» Home Sort by:  Hame (] Printable version Compare selected products = Show all features »
» Athice
% Click on the icangAn the table: 'O o to product information D Select for comparison of products.
» Compare
I Name | Product description |Stle | weight | Display
» Help / The Basic Phone is the perfect phone for kids and elderly
» Feedbhack . peaple, or for "purists” who do notwant complicated Bar
"D O % Basic Phone gadgets. You get a phone to make and to receive calls. ltis | shape 1009 small
Powerd by rabust and simple to use. A companion you can rely an.
wizAdvisor™

The Organizer Phone camhines the features of a phone with
B the one of an organizer - have your calendar, tasks, and Bar

'D . L_\ Organizer Phone addresses always with you. This phone can he synchronized | shape 1750 |Large

with & PG, it has a larger display, butis still a handy tool.

This rohust phone designed for outdoor use is great far

people on the mave, itwon't get damaged when or dropped Bar
A0 O E Outdoor Phone arwhen it gets wet The durable outer case comes in a 100g | Small
j shape
wariety of calars, and large easy to press buttons make
dialing straightforsard.
Amust have accessory for any business traveler. This
\,:n.J The Business comp_act space saving busmese_. phone can he used to Bar _
,O O iy Phone organize and keep track of meetings as well as send and shape 1480g Medium

receive emails. Synchronize your calendar with your office
PC wia Bluetaoth.

« Bagk to alter your choice « New guery

View single page
product details.

L0

Frontend: Select by Specifications results page

ﬁ

wizAdvisor
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“Topics” are set up to define fields for product descriptions, which are all structured the same way. You define first
the type of topic (step 1 and 2 as described below). When this is done, on all product pages in the backend
additional content fields will appear (for all languages), where you could fill in product specific features or elements
per topic. These are simple text fields. Information entered as topics will not take part in the selection and advisor
process. So use topics for additional information which is not relevant for search. Or use topics when you just set
up the select-by-usage wizard to present product information which otherwise would not be available for users.
The Topics will be displayed on all result pages of the wizards (select-by-usage and select-by-specification wizard),
and in comparison and product show view.

In the image below you will see that topics and specifications are integrated together on the frontend. On the
product details page for the Outdoor Phone you can see that there are two topics (Reviews and Available colors)
and five specifications (Style / Weight / Phone Features / Connections / Display).

You should decide which wizards you will be using and the structure of each one (Questions / Answers) before
adding topics. This limits duplication, you will not need to create so many topics because the information would
already have been added for specifications (see page 26 for more details).

Outdoor Phone

This robust phone designed far outdoor use is great for people on the move, itwan't
get damaged when or dropped orwhen it gets wet. The durahle outer case comes in
avariety of colors, and large easy to press buttons make dialing straightforward.

Series _________JIA700

Price Fra

T — = Inevgrwprwgbqutggﬁlnlg my phone wet in the rain, or
dropping itwhile jogging.

Awailable colors 7/ Bright Orange, Marine Blue

Style ¢ Bar shape

Weight

Phone Features

Connections

Display Srmall
ProductWebpage Outdoor Phone
Catasheet (PDF) Cutdoor Phone
>Home 3 > Products data A i
:il_:'_mdur‘lq data 4
EUSGI interface data y @SM Ll JCL )
> Setting and b
etting an . .
= Setting and finetunig of parameters
finetuning of , 9 ot
parameters 4 — =
— = 4 = Administration
= Administration
>Review and metricsj > Review and metrics =
= Setting Shop Links ( -
/ > Setting Shop Links T ST T S S
R At S N > Log O Backend: User interface data
Backend: Menu e LI
Other Content .
List of Topics "'(
This list of topics allows to enter additional product information Yhich will be display Choose Language nd comparative
view pages. Ee”‘*h
nglish
NP S oSN L W ST S e e ;.\.\.Vﬂ.ﬁh._\j

From the main menu, navigate to the User interface data page. Under the Other Content heading you will find List
of Topics. From the drop down box select a language.



On the next page you will see a list of the current Topics. You can Add new ones,

Edit/View current ones or Delete.

Note: If you delete topics, all the product information that has been added will

also be deleted.

Current Language: English

List of Topics
Topic
Reviews @tf_ua;@[)elete

Current Language: English
Topic: |Fewviews

Order; |1 <

User manual

Backend: Add / Edit Topics

Available calars Edithiew Delete

v

I - Formnat -

Ba

\ 4
Current Language: English
Topic:
Qrder:

Topic Help text. Explain what the
topic is about. Help text is
displayed on the frontend on the

EII - Shyles -- =
G| 2SS = Q

Topic name and order

Note: As the Topic name is visi
on the tables of the result page,
better to keep it short. In order t
have line breaks in the table rov
use hyphens or spaces.

= ;Ell F wm

These are comments and reviews given by people whao have already hought
the padicular phone.

Help page and on a pop-up —
window when users click the ?
icon found on result pages,
product details pages etc...
| s 2R HQ|EE|ledm .
Help Text: P

Help Text P2

| Insert H Cancel \

Backend: Add Topic

| Update || Cancel |

Backend: Edit Topic
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“Products” are the items users are looking for, and from which the suitable ones will be shown on the result pages
of the wizards. The term “product” could be replaced by other elements for which you want to set up a virtual
advisor: Services, destinations, persons in charge, bits of information, license types etc.

It is important to decide which wizards you will be using, you can choose to have either one or both (Select by
Usage / Select by Specifications). Product content is shared by both wizards, as well as by the comparison- and
product show module.

Once all product content is entered, configuration for the products is required. For the select by usage wizard, this
is done by giving scores depending for needs/usages/capabilities. For the select by specifications wizard this is
done be assigning the relevant features to a product. This chapter will guide you through the steps for entering new
products using the Fun phone-product of our demo as an example.

In this chapter you will learn how to:
Add / Edit products
Upload product images
Upload product datasheets (PDFs)
Configure product scores

Before entering products you should set up your wizards, select by usage (page 8) and/or select by specifications
(page 26).

Advisor



There are three main elements when entering new products.

Consistent data

User manual

(Same for each product for different languages and countries, if you have an international set up)

Images

Grouping

Upsell product
Product ID number
Logo/lcon-Image

Active or Inactive overall

Configuration: giving scores
- For select by usage wizard
- For select by specifications wizard

Language specific data

(Will appear for all countries which have the same language. |.e. for Germany and Austria, you need to

enter this only one time)

Description, Topics, Upsell marketing sentence, Fact Sheets/PDF

Country specific data

Product name, Price, Order Number, Weblink, active/inactive per country

EE wiz | Backend I

Backend: Login

Backend: Start page

Backend: Products data

Go to the Products data page from the main menu. Here you will see a list of all the current products in the mobile
phone demo. When adding your own products, create new ones. The current mobile phone demo products will

serve as an example, and can easily be deleted.

*Home

é’P—rudums data

D

3
z‘ Grudums data

#=User interface data

* Setting and
finetuning of
parameters

* Administration
* Review and metrics

#=Setting Shop Links

- s, e _"--..-—L__

*> User interface data

> Administration

> Review and metrics

= Setting Shop Links

> Log Out

" A A Ny ey, B

* Setting and finetunig of parameters

Products

Add a new product or edit existing products

= Editiview

Product Humber  Product Hame

1 Basic Phone Select
a Fashion Phone Select
3 Media Phone Select
2 Qrganizer Phane Select
7 Cutdoar Phone Select
1] The Business Phone Select
] The Camera Phone  Select
1 The MDA Select

= Products f Base Products § Upsell Products
= Products prices and order numbers

= Products Upsell text

= Praducts Datasheets

Backend: Products data
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Product Consistent Data includes the Product name, ID number, upsell product, group and image. This information
is the same for one product regardless of language or country. The number given here is a unique identifier
.(important for example for creating interfaces for automatic upload).

To proceed to the next step you only
need to enter a product Name and
Number. The rest can be filled at any
time.

1) Product Consistent Data

Mame of Fun Phon

Product:

Product Humber: |A200

UpSell Product | The Business Phone

Group: | Media

Product Picture Low Resolution: |Fun_low_res. jpg

Product Picture High Resolution |Fun_high_res.jpg

Froduct Logo f Aweard 1 lcan:

Artive:

Add the product name here. This
name can be changed for all
countries, but the name entered in the
first language will be used as
reference here. See page 69 to find
out which is the first language. In the
mobile phone demo it is "English.”

This must be a unique number, you
can simply enter 1,2,3,4... or use
your product number.

The Upsell/Cross-Sell F
marketing feature of the

— —— | Usage Wizard (see pag
o information). On the res
w only the product which f

best are presented, but
cross-sell-Option. (In th
“Powerful alternative”).

just chose a higher valu
from the drop down list,
want to be presented in
the product here is pres
choice.

[ Upload Image ]

[\lenad Image ]
AN

[ Uploathmage ]

Backend: Add new product

[ Update ” Delete Product ]

Click Submit New, to add the new
product. You will then be redirected
to the main product overview page.

See page 45 for information on

T Groups: Products can be groupec
uploading images.

into various categories, enabling

users to browse or compare
products more easily. The Feature
and Compare sections on the mol
phone demo illustrate the use of
groups. To create the list of group
see page 69.
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6.2.2.1 Upload images

1) Product Consistent Data

Marme of Product. Fun Phone

Product Number: |AEIDD

Base Froduct: | None

[ae]

UpSell Product | The Business Phone

(]

Groun ] edia
L

il

There are three images that you can
upload:

High resolution
Low resolution

Product Logo / Award / Icon

Product Picture Low Resalution: |

|[ Upload Image ]

Froduct Picture High Resolution |

|[ Upload Image ]

Product Logo 7 Award [ lcon: |

|[ Upload Image ]

miLicw |

[ Update ][ Delete Product ]

Backend: Main product overview page

The High Resolution image is shown on the frontend on the “Featured” are, the product details page, all other
instances use the low resolution image. When a user clicks on a low res image, a pop up will show the larger /
higher resolution image. Note: you can also use this 2 image options to show the product from 2 angles, but

uploading different pictures.

Individual Product Page

Basic Phone
Wigw
Media Phone

The Or
features?
arganizer- .
and add!

phone can b,

hag a larger’

Organizer Phone

Logo / Icon

p L

Y
o

Get more from your mnhile!

and media capabilities. Listed
15 perfect far those wi Wany

Rating: v v

ISP F

wizAdvisor

This mbus?s
use is gre
wun'met?
when'T

case com
Iarge%

Outdoor Phone

Wizard results
Product lists

Mever miss

ywc’nf’v?\-‘;\et G rO u ps
memoa et Printable versions
with its “ Compare

Appears within the description of the product,
everywhere the description is displayed. This
feature can be used to upload brand logos for
example.



How to upload the images:

1) Product Consistent Data

MHame of Product: Fun Phone
Product Humber: |A300
Base Product. | None
pSell Product | The Business Phone
Group: | media

Product Picture Low Resalution:

Product Picture High Resolution

FProduct Logo f Aweard §lean:

Active: {01

Update ][ Delete Froduct ]

Backend: Main product overview page

Delete image by

Click this icon to clicking here.

preview the image

N |

User manual

[ Uplgad Image ]

b

[ Upload Image ]

[ Upload Image ]

itch to Mid-High Resolution Fnld@

1
Upload Image
{Low Resolutign)  Z
Image Hame review Delete
Outdoor_low_res.jpg 2] ®
Fashion_low_resjpg ]
Business_low_res.jpg L!j b4
MDA low_res.jpg ] ®
Organiser_low_res jpo L!j ®
notF ound, gif 2] ®
Media_low_resjpg %] ®
Camera_low_res.jpg & ¥
Thurmbs.dh ] ®
Basic_low_res.jpg 5 ¥
Thumbs.dbencryptable 6 x
@n_lnw_rew ] @
Upload New Image :
[

Durchsuchen.. |

You can upload images directly from
your local computer.

Note: Switch between the High res
and Low res folders when uploading
images by clicking on the link on top
of the window.

Backend: Upload images — pop up window \

which is already in the folder to the
product. Alternatively, you can type the
image name into the entry field.

Click on the image name to add an image

Once you have uploaded your
images you will see a preview on the
main product overview page.

Backend: Main product overview page



The next step is to add product information such as descriptions, feature
texts, links, price etc... From the main product overview page click on: Edit

Language and Country Specific Product Information. Once you have added
your products you can define additional countries and languages if needed,

and then make translations for all content (Questions / Answers / Products)

language by language.

User manual

Backend: Main product overview page

1) Product Consistent Data

Marme of Product: Fun Phone
Product Humber: |4300

Base Product: | Nene [»]
UpSell Product | The Business Fhone [»]
Group: | Media [»]

Product Picture Low Resolution:

Froduct Picture High Resolution

Product Logo f Award [ lcon:

Active: [7]

[ Update ][ Delete Product ]

You can upload images or modify
the Product Consistent Data at any
time from this page.

Checking this box sets products
active, unchecking it makes it
inactive for all countries.

Lpload Image

Upload Image See page 46 for

information on

Upload Image images.

2) Add product information (descriptions, text, links, PDF's)

g
ﬂ_ Edit Language and Country Specific Fraduct Information

Click here to

) -

add product
information | —

3) Product Configuration & Scores

[ Select or Change Froduct Feature Yalues: Select-hhy-Specs Wizard ]

[ Froduct Scores for Select-by-Usage Wizard

]

Product images preview:

Low Resolutian

High Resaolution

Mote: The optimum size for product images is:
190 % 190p:x- 72dpi - Low resolution
235 % 235px - 72dpi - High resolution

AN

A preview of uploaded images is
shown here.

Backend: Main product overview page
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Next, select the Country for which you want to enter new content for. We suggest that you start with just one
language (Language ID = 1) and country always use the same language and country for the first set up.

Hame of Product : Fun Phone
2) Choose Language

Deutsch { Deutschland )
Enalish { United Kingdarm )

Backend: Choose country

d = [

Backend: Add product information page

A single page form will open on the next page where you will find various forms and fields for entering different

content. The illustration below describes what information goes where.

Hame of: Fun Phone
Current Language: English

arme;

UpSell Text: |More then just for making calls listen t AR
Fage

Link:
Crder
Mumber:

Active:

Upload Pdf

v4 B 7 U

| L2l g al=ssledFm
Get rmore from vour mobile with this latest flip design phone for
enhanced gaming and media capabilities. Listen to or download
rrusic while on the move. This phone is petfect for those who want
to do mare then just make calls.

Download PDF: |sample_EM._pdf
Decﬁbtion:

W | - Shylez -

- Format -

Path:

[l Update Language-related informations |

Reviews : "The large sScreen really make playing gawmes fun!™

Available Colors: por ) red, Orange, White, Grey, Snowv white

[ Update Topics Information ] [ Cancel ]

You can upload datasheets / fact
sheets / brochures as PDF’s here.
They are available to users wherever
the product is on the frontend.

Current Country: United Kingdom

The Upsell Text (or cross-s
presents and highlight the v
product. The Upsell Text is

when the product is shown
“powerful alternative” on the
page of the select by usage
and as the subtitle on the pi

Fun Fhane

$220

http: A wiz advisor. cam/

A300

Update Country-related Info

Country Info: Data here can
different for each country, y
have different prices or orde
numbers for each one.

Set the product
active or inactive
for each country.

Description: You can use the rich
text editor to format text, add color,
images and links.

Topics: These are text field where
you can enter structured information
about your product. This is used to
provide information only, the
information given here is not used for
the selection/advisory-process of the
wizards. To learn about Topics go to
page 39.

Backend: Add product information
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The initial set up of each new product does not require a score set up to be done at the same time - you can add all
scores for all products together later on. Configuring products together enables better positioning. Please note that
products will not show up in the select by usage or select by specification wizards until scores have been set. For

detailed help on how to configure products see page 56.

6.2.4.1 Select by Specification: Set feature values
From the main product overview -

here the page for our demo example

Fun Phone -, click on the “Select or

) Change Product Feature Values:
1) Product Consistent Data Select-bv-Specs Wizard™-button.

Marme of Froduct: Fun Phone

Product Number: |4300
Base Product | Mone

pSell Product | The Business Phane

Group: | Media [+

Product Picture Low Resolution: Upload Image
Froduct Picture High Resaolution Upload Image

Product Logo § Award § lcon: Upload Image 4
Artive:

[ Update ][ Delete Froduct ]

2) Add product information (descriptions, text, links, PDF's)
[ Edit Language and Country Specific Product Information
7

3) Product Configuration & Scores
(L select or Change Product Feature Yalues: Selectby-Specs Wizard

[ Froduct Scores for Select-by- sage Wizard

Product images preview:

Low Resaolution
High Resalution

Note: The optimum size for product images is:
190 % 190px - T2dpi - Low resolution
235 % 2350k - T2dpi - High resolution

Backend: Main product overview page



A form opens on the next page, where you see all possible values:

User manual

Selected Product: Fun Phone

[ Back to Froduct Fage ]

Please select the desired features for your product:

Design
What style of phone will suit your needs?
) Barshape

Flip phaone
Mecklace design
O Mone

What's the ideal weight foryour phone?

) 100g
) 150g
) 1750
) 200g

) None

Which display size would yau prefer?
7 small

) Medium

) Large

) wlLarge

O Mone

Functionality

What features should your new phone include?
] Alarm

[] Camera

[ ] Email

[] zames

[] Crganizer

] WP32 Player

[] woice recorder

Selectthe connectivity capahilities that you require:
[] Bluetooth

] Infrared

] wilAM

You read here the same questions
as they appear on the frontend, plus
all available values. Tick here the
correct values of your product.

When a value is missing, go back to
the select-by-specs wizard setup
(see on page 38) and enter
additional values there. The values
will then show up on this list here.

Radio Boxes mean you can select
only one value, Check boxes mean
you can select more than one per
product.

Backend: Scores for select by specification

Please select the desired features for your product:

Design
What style of phone will suit your needs? 9
) Barshape
) Flip phone
) Mecklace design
What's the ideal weight for your phone? ?
) Minweight 100g (]
hdax weight 200g (]
) Fixed 100g (]
Which display size would you prefer? ?
) Smallest Small (]
Largest % Large (]
) Fixed Small (]
Functionality
What features should your new phone include? 9
[ Alarm You will notice that a single choice
[] Camera option on the backend does not
] Email necessarily mean a single choice on
[] Games the front. Its possible to define
. different types for the front and
IR backend preach question. Read
[] MP3 Player more on page 33.
] woice recarder
Select the connectivity capabhilities that you require: 9
[] Bluetoath
[] Infrared
] wlam

Frontend: Select by specification questions
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6.2.4.2 Select by Usage: Scores setting

The select-by-usage wizard algorithm uses scores to find the best suitable products. There are a few simple rules
to deal with the configuration with scores:

1. The more scores a product has, the better it is suited to fulfill a certain need (answering option in the frontend).
2. The score of “0” eliminates a product from the selection process when a user has ticked a certain need as
relevant. Means: this product does not fulfill this need at all.

3. You can choose you the most suitable scale: i.e. 0to 5, 0 to 10, or 0 to 100. The more products you have, or the
more precise you want the wizard to work, the larger the scale should be. A simple scale from 0-5 works already
well for many cases. When using this wizard just to ask if certain features are required, a 0-1 scale might be
enough (Yes — the product has it: 1. No — the product does not have it: 0)).

4. Stay consistent in assigning scores: use the same scale within one question block (set of answering options).
Write rules which describe the methodology of assigning scores for each need (answering option).

Optional: you achieve the best results when ranking the products all together in respect to individual needs (best
one, second best, ..., down to: hardly but still suitable, invalid), and assigning scores to them using an average
distribution curve. Note: this is not necessary for a good result, but when you have a fix set of products which you
need to setup only once, you might consider this approach for maximum quality of result.

For assigning product scores, you can either do this per product (entry form in the product area), or for all products
together in one matrix (to be found in “Review and Fine-tuning of Parameters”).

Entry Form in the Product Area:

|
. .
From the main product overview

1) Product Consistent Data page, click on the Product “Scores
for Select-by-Usage”-button.

Mame of Froduct Fun Phone
Product Number; |A300

Base Product | Mene [+
UpSell Product | The Business Phane ]
Group: | Media )
Product Picture Low Resalution:
Product Picture High Resalution
Product Logo FAward §lcon:
Active:

[ Update ][ Delete Froduct ]

2} Add product information (descriptions, text, links, PDF's)

[ Edit Language and Country Specific Product Information

.

3 Product Configuration & Scores

[ Selector Change Pdeul:tFeatureVaIues:Select—bthpecsWizar{ ]
o

——
q_ Product Scores for Select-byw-Usage Wizard D

Product images preview:

Low Resalution
High Resalution

Mote: The optirmum size far product images is:
190 x 190px - 72dpi - Low resolution
235 ¥ 235m- T2dpi - High resolution

Backend: Main product overview page



Selected Product: Fun Phone

[ Back to Product Page ]

Compare with:
none

Question / Answer Score

What do you need from your new phone?

Rules to

| |assign scores

User manual

Hovering over the ? next to each question
displays the question rule that you can enter as a
reference. Every time you configure products you
can refer to this, ensuring a consistent approach
to product configuration. Read more on page 57

[% All phones have at least 1. Phones
] with & larger set of features receive
~ lower scores. Phones which can
only do calls get score of 5.

Standard usage -4 ?
more multimedia capabilities (0-4 2
Business solutions (0-4) 2
What do you want to do with your phone?
Make calls {1-%9 2
Send messages (1-4) ?
Take photos (0-5 ?
Listen to music (0-4) ?
Flay games (0-15 ?
Organize mestingfappointments n-% 7
Use my phone to work away from the office (0-4) ?
Does money matter toyou?
Frice (-1m 7
What's more important?
Weight {0-5) ]
Display size (0-5 ?
Style {(1-5) ]
Inactive Questions
Which color phone would you like?
Red m-1m 7
Blue w-1m 7
Green o-1m 7
[ Up’:late Scores Table
Backend: Single product scores l
Use the drop box Compare with:
to view existing Basic Fhone v
scores for another [none
product for easy Eaﬂitf Phone
comparison. ME:;':"P:::K
Organizer Fhiae
Cutdaar Phone
The Business Phone
The Camera Phone
The MDA
Question / Answer Score Ch:il;ﬂa:::::th: = gzls?;r:uscures
What do you need from your new phone?
Standard usage 1] 0-a) 2
Mare multimedia capabilities 5 (0-9) ?
Business solutions 2 (0-95) 2
It o 0 S PN e gt

Take the following approach: Imagine, a

phone) for one need / one usage (i.e. “for

would the consultant / shop assistant then

much multimedia in it for someone who just
give it a low score of 1 or 2.
Note: For each score, think only about one

asked on its own later on.

For some questions it is only 5.

so it would score 0 here.

Quite often you will have questions where all
products score at least 1 point (i.e. Style or

avoid errors.

({0-10) Lower limit = 0 Upper limit = 10
(1-45) Lower limit =1 Upper limit =5

Also 1 score (lowest possible value) is

degree valid for a certain need.

Read page 49 for help on how to set limits.

customer would ask a consultant / shop assistant
that he would like to have a product (i.e. mobile

standard usage”). Imagine, this customer would
not provide you any other information. How likely

recommend the product in question? l.e. the Fun
Phone allows basic usage, but has probably too

wants standard usage. So the consultant would

single criteria. Other criteria (i.e. Price) will be

Scores can be set as high as needed. For the
mobile phone demo the maximum score is 10.

A product scores 0 if the feature in question is
not available or a need is not fulfilled at all — The
Fun Phone does not have a camera or organizer,

Price). Both upper and lower limits can be set to

appropriate when you do not want to eliminate a
product from selection, although it is only to a low




6.25.1

Review product content on the frontend

User manual

Go to the Featured page from the main menu and select the product which you want to review (i.e. our example:
Fun Phone). On the Fun Phone details page, you will see all information about the product. So you can use this
view for review how it is displayed on the frontend.

» Compare {
+
» Basic -

» Business ¢

o it
T

Frontend: Menu

ey

»Home " @ Basic Phone

»huvice G i

»Select { Wi o
Fun Phone

Frontend: Featured page

6.2.5.2 Review product content in the backend

» Media { Lol Wi ©
» Help L 4 = X 3
»Feedhack € | ..ol .Jhe B—H\SMES.S_EH D et o a _;,_-";

Fun Phone

Mare thon just for makning calis listen 40 music or play games.

wBack Printabin version «

Busiablp enleen
stie
wiaight

Fhona Faatums

Connoctions

Disgiay
Froduct Webpage

Datasnest POF)

who want ta do mare e just mase calis,

Call mt merven
OE00 800 1234

$320
“The laege scren maly makn plaving games da
Dark red, Orangs, White, Gray, Snow white

Biunioo®
e

Larga
Fun Phong

Fun Phone

Frontend: Fun Phone details page

In the backend, there is an area to review ALL product content at once (including language version, scores, active
per country etc.). This page serves allow a product owner (the person or entity in charge, i.e. a product manager) to

see and sign off all content.

From the main menu select Review and metrics, then click View under the Product Content Review section. The

next page will display a list of products; choose the one which you want to review.

*>Home "
* Products data "-:,
L

> User interface data
> Setting and }
finetuning of J
parameters r

> Administration -
> Review and metrics
> Setting Shop Links }

o
e . e «.A..\ﬁ_..-“'ﬂ

Backend: Menu

Select Product:

Product Hame

Basic Phone Select
Fashion Phone Select
Fun Phone Select
mMedia Phone Select
Qrganizer Phone Select]
Qutdoor Phaone Select
The Business Phone|Select
The Camera Phone |Select
The MDA Select

Backend: Select product for review

Product Content Review

Product Statistics

S E

Backend: Review and metrics page

(= view }

= 1st

Acomprehensive overview of all data related to a product. Review a products entire cantent in one view,
{Images iLinks [Descriptions fPDF fTopics fFeatures rScores (Al translations ete..)

=2nd > Clicks

Provides a statistical measurement and tracking tool of preferred choices and an overview of clicks per
productisalution within ceﬂaiq p_erind.




>Home

>Products data

> User interface data

> Setting and
finetuning of
parameters

> Administration
> Review and metrics
> Setting Shop Links

ProductConsistent Data

[Product Name: [Fun Fhone <t

User manual

The full set of product information is displayed

here.

|Upse|| Prudud:|Das Business-Handy]

Product Language-dependent Data

Product name / Upsell product

A

Upsell Text:

Product Description:

Deutsch |Mare then just for
rmakeing calls listen to
rmusic or play games
(Deutsch)

(Deutsch)

P

Low / High resolution image

«

English [Wore then justfor
making calls listen to

music or play games

Get more fram your mobile with this latest flip design phone for
enhanced gaming and media capahilities. Listen to or
dovenload music while on the move. This phone is perfect for
those who want to do mare then just make calls.

Product Country-dependent Data

Deutschland | Product Name: Order Number: Active: [Datasheet PDF:
Fun Phone sarmple_EN.pdf
(Deutschiandy OO0 eutschiand) VS putsch)
IPrice: Product Page Link:

5220 (Deutschland)

hitp v wizadvisor.comi (Ceutschland)

Product upsell text and description —
for every language

United Kingdom [Product Name:

(Order Number: _[Active: [Datasheet PDF:

Fun Phone 4300 ‘Yas |samp|57EN pdf
IPrice: IProduct Page Link:
$220 http it wizadvisor.coms

Attributes

Question / Answer

[Score

What do you need from wour new phone?

Standard usage

More multimedia capabilities

Buginess solutions

What do you want to do with your phone?

Make calls

Country dependant data + PDF
Active (Set product active or
inactive for each country)
PDF file name
Link
Order number
Price
Product name

A

Send messages

Take photos

Listen to music

Play games

Organize meetingfappointments

Use my phone to work away from the office

Does money matter to you?

Price

What's more important?

Weight

Display size

Shyle

[which color phone would you like?

Red

Blug

Green

Topic - Deutsch

Reviews:

Topic - English

"The large screen realy make playing garmes fun (Deutsch)
Available colors : Dark red, Orange, White, Grey, Snow white (Deutsch)

Scores for select-by-usage wizard

A

Reviews:

“The large screen really make playving games fun!”

Available colors : Dark red, Orange, White, Grey, Snaow white

Features - Deutschland

Stil Aufklappbares Handy
Gewicht 1750
MP3 Player

Diktier-Funktion
Funktionen  E-Mail

Alarm
Shiele
o Bluetaoth
Verbindungen \nrarat
Display Graf

Features - United Kingdom

Topics — for all languages.
(Structured product information, not
used for selection process in the
wizards)

A

Style Flip phone
Weight 1760
MP3 Player

Woice recorder
Phone Features Email

Alarm

Games
Connections LR

Infrared
Display Large

Backend: Product content review — Fun Phone

Features — for all languages.

This is the information that is entered
when configuring products for the
select-by-specification wizard. See
page 22.
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To train your virtual sales assistant, you need to tell the WizAdvisor how to match customer needs, usage and
requirements (select-by-usage wizard, see page 8) with the product or service portfolio. This is done with the
configuration process. The product (or service) expert defines here fixed or flexible rules for each customer need
(answering options in the wizard’s dialogue), and assigns scores for each option and each product. This process
does not take too much time, while creating value in making your expert know how available to your customers.

When a user answers ticks on answering options in the wizard’s question, each product collects scores, depending
on the amount of scores defined for this product in the backend (= defined in the configuration process). As
Weights per question varies, for some questions products gain more or less of their default amount of scores.
Products having a “0” for an option ticked by the user, are eliminated from this query.

A result is displayed when there are 2 or less products left (all others are eliminated), or when the final question
was reached. On the result page, the products that have the highest total score, based on the users responses, are
displayed and presented together with an upsell option.

The four sections of configuration are:

User Interface — Select by Usage Wizard: Set rules

User Interface — Select by Usage Wizard: Question weighting
Product by product configuration (see page 52)

Configuration of all products together

Testing

For the initial set up we recommend that you carry out a complete product configuration for all products together.

Then, if and when additional products are entered you can configure products on an individual basis. The Rules-
assistance will help maintain consistency and accuracy whilst adding additional products. From time to time it might
be worth conducting a full product configuration. For example as new products are added older ones may loose
points for subjective elements such as style. Prices also change over time and you may need to tweak scores
keeping the tool functioning at the highest level. Only the initial set up requires extra time, future updates of
products and scores is a very fast and simple process, using the built in features of the tool to speed things up
while still being accurate.

To assist with product configuration, add rules descriptions for each option (for backend use only). The text or rules
that you define here, will help to set the scores for each product. Minimum and maximum scores can also be
defined, limiting errors when setting scores.

7.1.3.1 Finding the section in the backend

>Home J >Products data From the main menu click on User interface
> Praducts data v
- @ser interface data ) data-

éUﬁel interface data 5 = = Under the Select-by-Usage-Wizard section
> Setting and Q = Setting and finetunig of parameters C”Ck on Edlt/VleW tO gO to the queStion

finetuning of f > Administration overview paage.

parameters B Select-by-Usage-Wizard —
> Administration ; = Review and metrics ?‘nm"l I usape” > New (= Editiiew )
>Review and metrics | = Setting Shop Links Eelor | mguones
—r‘ - Ingertimages along side questions (optional
= Setting Shop Links ¢ >Log Out e SEE

s a Backend:

Ghoese Language [ User interface data
Message here, a diferent plece of texd Is displaved on ™e resulls page depending on e USErs aNswers.

A B i o st P S o

Backend: Menu
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Set Rules for Product Configuration:

Backend: Questions overview

= Min f maxValues and H@ Text far Scares per Answer

From the Question overview page
under the heading Set Rules for
Product Configuration, click on Min /
max Values and Help Test for
Scores per Answer

Backend: Questions overview

and the current score settings.

The next page displays a list of the questions

7.1.3.2 Choosing the Min / Max values and set rules

In order to assure a consistent configuration for all products, describe the rule for configuration when setting up the
select-by-usage wizard. This is a “soft” approach, as rules do not get hard coded, but serve only as guidance for
the expert who is making the configuration. This has proved to be for many cases the most efficient way to deal

with rules.

- Decide on a scale, for example: 0-1, 0-5, 0-10, 1-10, 1-100, and save the minimum and maximum value.

- Write a rule.

This can be done by explicitly linking scores to product or service features.
I.e. Take Photos “5 scores when built in 2 MB camera plus MMS feature;, 4 Scores with built in 2 MB
camera; 3 scores with built-in 300 KB camera; 0 scores when no camera.”).

Or give a more general description:

l.e. Price “The less the camera costs, the more scores to give.” Depending on actual price range, the
expert will decide how to deal with it.

Answers min/maz values

What do yvou need from your new phone?

Scores.

Standard usage (0- 9) <
More multimedia capahilities (0 - 5)
Business solutions {0 - 5

What do you want to do with yvour phone?

Click on an answer to open a form
for defining rules and min / max

Make calls (1 -8) <
Send messages (1 - )

Take photos (0- 3

Listen to music {0 - 9

Flay garmes (0 - )

Qrganize meetingfappointments (0- 8)

Does money matter to you?
Price {1-10)
What's more important?
Waight (0 - &)
Display size (0 - 9)
Style (1 - )
Which color phone would you like?
Red {0- 10}
Blue (0-10)
Green (0-10%

Llse my phone to work away from the office {0- 5

more than 5.

guestion).

A minimum and maximum value is
set for each answering option.
Means (example): all products must
get a score of at least 1, and no

Always set scores to same maximum
value within each question (for all
answering options within one

Define the min/

Answer Min/Max va max scores
Standard usage l

Min value: 0

Itz value: 0

Admin help text:

Add rules help text ————————

Backend: Set rules and
score values

Both active and inactive
guestions are displayed.

Phones which can only do calls
[{Basic phones) get score of 5.
Mo other scores to bhe given.

Remember to save
|

Backend: Define rules and set min/max scores



7.1.3.3 How to view rules for product configuration

Selected Product: Fun Phone

Back to Product Page

Question ! Answer Score

WWhat do you need from your new phone?

Standard usage 0
More multimedia capabilities 0
Business solutions 0

What do you want to do with your phone?

Make calls
Send messages
Take photos
Listen to music
Play games

Organize meetingiappointments

seereElre=Ir—=

Use rmy phone to wark away from the office
Does money matter to you?
Price 1

‘What's more important?

welight 0
Display size 0
Shyle 1
Inactive Questions

Compare with:

Rules to
~||assign scores

-5 7
-5 e
-5 7
a-8 7
-5 2
-5 e
-5 7
-5 2
-5 7
-5 7
v-10 2
-9 2
-5

ones with display size

User manual

After you have set up questions and
answer options, you should have set
the rules and min / max values
before configuring products. See
page 55.

Examples for rules:

Phanes which can anly dao calls
(Basic phones) get score of 5. Ko
other scores to be given.

"Media" and "Business" phones get
1,"Basic" phaones get 4. Mo ather
scores to he given. (This ensures a
hasic phone is displayed on the
results page if users only want hasic
features. Media and business

phonas ceavs lowar horoics tha
\Which color phone would you like? arg Add the following figures then half
Red 0 -1 7 — the answer to make a total score for
Blue i -1 9 this option.
Green 0 w-10 9 Organizer:1
Email = 2
Bluetootn = 3
WWLAMN = 4
Backend: Single product score configuration
- - - . The The
Basic Fashioh Media || Organizer || Outdoor .
RISEES Phone Phone RulEhune Phone Phone Phone Bgﬂzﬁ:s c::;ﬁr: bl s
] - [] a - ] [] ] -
What do you need from your new phone? [
Standard usage m-g 25 0 0 0 ] &) 0 0 ]
tore multimedia {0-5 2|0 4 ] 5 1 0 0 4 0
Business solutions 0-5 2|0 1 ] 2 3 4 0 5
What do you want to do with your phone? [
Make calls - 215 ” 1 || 1 || 1 1 g 1 1 1
Send messagas 1.5 "Media" ahd "Business” phones get 1 5 1 1 1
a-9 % 1,"Basic" phones get 5. No other

Take phatas (n-5 o || scorestobe given. (This ensures a 5 0 0 5 0

“_| basic phone is displayed on the
Listen to music (n-5 o || results page ifusers only want basic 0 5 5 0 5

~_|| features. Media and business
Play games (n-5 2 || phones score lower because they 0 0 5 0 5

| are
Qrganize -5 2|0 i} i} 0 i 0 = 0 4
se my phone to work n-a 2|0 0 0 0 4 0 3 0 4
T A e ?I"’ o N B T N T Y

Backend: Full product configuration table

The rule setting feature is of most benefit in the long run. When entering additional products it is vital to stick to the
original scoring guidelines — consistency is the key. You can of course change the scoring rules at any time, just

remember to apply the new

system to all products.
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This step has already been described in detail above, see page 52for details (product information).

For the initial set up of your WizAdvisor tool, it is recommended to add all questions, answers and products, and
then complete a full product configuration. The following pages provide a step by step guide with tips on how to

configure your products.

7.1.5.1 Finding the section in the backend

e! wiz | Backend ‘ “E wiz | Bactans
| ]|

Backend: Login

> Home = Products data

#*Products data

= User interface data *

= User interface data

A A

(> Setting and finetunig of parameters )]

; +
EEﬁmg and > Administration
finetuning of
parameters o > Review and metrics

g
* Administration ( = Setting Shop Links

* Review anid metrics l’ > Log Out
#= Setting Shop Links

H‘_""--\ k. - .‘f""«.

Backend: Menu

Backend: Start page Backend: Setting and finetuning
of parameters page

Login to the backend. Go to the Setting and finetuning
of parameters page from the main menu.

Click on Edit/View under the Scores section to open the
full product page configuration table.

Scores
Section for entering and editing all product scores per gquestion.

Tuning engine

(= Editview ) = Export

Choose Language [v]

~Areaderhecking the gurmber aforgasess.)istedn s [atassmsaLe-Sand ™ om ™y 35 wallea. ..

Backend: Setting and finetuning of parameters page

You can export the scores and save
them on a spreadsheet, archiving
data, or simply to create a back up.
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This is the product configuration scores-page. From here you can set scores for all products together. It is possible
to change the layout of the table, viewing all or just some questions or products at a time.

Note: No two products should have the same score for all answering options, there must be at least one difference
in one question. If you cannot accommodate this you should consider revising your questions.

Sort products by Choose to view your selected View products Click Go to refresh
scores, highest to products or questions or both. by groups. the table and view
lowest, for each your selection. (The
answer. checked boxes)
Sort products bwrs SCore: Show selected Groups: Chanage the layout of the table
Products name | [ 2 | | 2 " . 9 -y '
display questions on the left and
ishow only products that N
belong to graup) product at the top, or vice versa
Display products on left (verdicaly) <=
Basic Das Das . _[|[Fun Phone || Media Organizer || Outdoor
RUENSE Handy ||Business-l||Kamera-H: LA ||| T A iDeutschla|| Handy Handy Handy
o [oef oo ojolo]o|o]
What do you need from your new phone? [ i
Standard usage @92fs o [Jo o o o o o s
More multimedia 0-5y 2|0 0 j 4 0 4 0 5 1 0
Business solutions -5y 2|0 4 ] 0 5 1 1] 2 3 1
|What do you want to do with your phone? [] |
[Hake a92fs [ T T e ]
Send messages -8 2|8 1 1 1 1 1 1 1 5
Take photos 0-5y 2|0 0 T] 5 0 5 0 5 D 0
Listen ta music 0-5y 2|0 5 ] 0 5 5 0 5 0 5
Play games 0-5y 2|0 5 0 b 5 0 5 0 0
Qrganize -5 2|0 5 0 5 0 0 0 5 0
Use my phone to work 0-5 2|0 3 ] 0 b 0 0 0 4 0
Does money matter toyou? [
aweo [P | T T - T T
[ — - E— M
[ Update Scares Takle ]
T Check the boxes _| _
next to the questions < _ . i
and/or I‘Od?.ICtS that JHc Outdoor Uiz Fashion Media:
Note: Remember to save proauc jone Phone || €@Mera || ‘poooo Phongf
reqularly; as you are working you want to display. Phone
online, a disruption might \Zl @ "
result in loosing all your non- £ ,)
saved entries. R AT TUW T Y WY T

Add all product scores here using the help text/rules as a guide. When completed save the table, and check your
entries by choosing appropriate views: l.e. Sort by the scores of an answer — and controlling then the row (or
column) of products, you will notice if the products are ascending or descending for this criteria properly. Or you

see if products of the same category are next to each other (same

or similar scores).

Further tests can be done on the wizard itself and the tuning engine (see chapter about testing, start page 62).
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Weighting is concerned with questions. In some circumstances you might wish to place more emphasis on one
guestion over another. On the main question page for each question there is a Weight field where you can set the
weight in percentages. Weighting questions is optional, and not needed for all situations. You should keep in mind
any score settings that are biased before adding weight to questions (biased scores: using a higher scale on one

guestion than on another).

Note: when you have questions with a longer list of multiple choice options, products can gain a lot of scores at this
guestion as all answering options scores are added to a total sum for this question. In case this question is not of
higher importance than other, give it therefore a smaller weight (i.e. 25% while all other have a weight of 100%).

Navigate to the Question type page to add/change question weighting
settings

From the main menu select User interface data, then select Edit/View under
the Select.-by-Usage-Wizard heading. This will lead you to the Question
overview page. Select a question to go to the Question type page.

Edit Wizard Question and Answers:

List of gquestions {active):

Step Question
1 What do you need from your new phone? Do Select

2 VWhat do vouwant to do with your phane? Up Down Select
3 Does money matter to you®? Ip Down Select
4 Withat's mare impaortant? i Select

Backend: Question overview page

Mo of Question: 2
Wiaight: 100 %

Mo of Question: 3

Yeight; 125 %

Mo of Question: 4
Yeight; 200 %

Ziuestion: What do you need from your new phone?
Mo of Question: 1

Response Type: ® Single
O Multiple
C geale O Three Buttons O Five Buttons
Response Orientation: O Horizontal
& vertical
Active: | ves ™M

[ Update Question Infarmation ] [ Delete Cluestion

Remember to save

Backend: Question type page

541 Rubet Tee Product Contigus stian

Backend: Question overview page

é

LT rre——

Backend: Question type page



The Tuning engine is used when testing the select by usage wizard. It is found on
the Setting and finetuning of parameters page. Choose a language and the tuning

tool opens up in a new window.

#=Home ' > Edit\iew > Export

* Products data J
*User interface data *

all product scores per guestion.

{ERoose Tanguagelv]

Setting and products listed as matches per g1 E““t"sseh Language  Ljj5¢
finetuning of nswer. Within this section, adjus E:;“:h 5| and
S ———

parameters ansure reasonahle results.
— - » Log Out
- = Administration —— e S P 8 - g - Ll

-, genddam
> Review and mEtri[:Sf Backend: Setting and finetuning of parameters page
+Setting Shop Links i

PR

e
e s

Backend: Menu

Tuning Tool

Forfine tuning of product scores click on the answers and watch which products will he ranked the
highest and which products will get eliminated from the selection process. By clicking on the check
box for one product and press "tune”, you will see on the right hand the scores for this product and

are able to update it. By selecting the check hoxes for 2 products, and "tune”, you will see the

difference between the two

Question: [11 23 4
What do you need from your new phone?

Multirmedia
[1] What do you nead
Please select one answer

enm wemr mom Eheme
(#] Standard usage
Jr((:

Mare multimedia capabilities

®

@l Business solutions

[Next]

Matched Product Not Matched Product

User manual

Backend: Setting and finetuning
of parameters page
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Use the statistics from the “Reviews and Metrics Area”, to see how your configuration is working with real life users.

Product Statistics =1st =2nd = Clicks

Frovides a statistical measuraement and tracking tool of preferred choices and an overview of clicks per
productrsolution within certain period.

Watch the distribution of selected products. You can compare those with your experience of a realistic / very likely
distribution. When this does not correspond properly, you should consider to improve the product configuration.

In case a product has never been selected, the “internal competition” in your portfolio means there is a better
product for the same customer needs. When there is a reason why you want to keep this product in your portfolio
(i.e. because it has a lower price), then update the configuration for this configuration accordingly (i.e. include a
price question, or set the scores for better price higher for this product).
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A straightforward way to test is to simply answer the questions and check if the results meet the requirements you

stated.

Flease select one answer Question 1

Standard usage

®

maore multimedia capahilities

Business solutions

O

O
— [

If you change the choices for question 2, to
include Listen to music, you will see that the
results no longer display the Basic Phone.

Make calls
Send messages

%Listenm music

Multiple choice is possible Question 2

Make calls
Send messages
L] Listen to music

Make sure that your results display the
appropriate products. You should test
several combinations of answers.

N Question 3
Mark your priatities

Mot important Yery important
cC O ® O O

Price

You will notice that only 3 answering options
are displayed for question 2. This is because
there are no products with the other features
available anymore — the user selects
Standard usage for question 1. All products
that have score of 0 for this option are now
removed. If Business solutions were selected
in question 1, then an extended list would
have shown up for question 2.

Move the arrow Question 4

EE] vieight Style
Display size
Style

Weight Display

Results:

The top choice The next choice

Basic Phone Outdoor Phone

A powerful alternative

The Camera Phone

The top choice The next choice

Outdoor Phone The Camera Phone

Another way to a test your product set up is to look at the scores and then choose the answers. For example the
Business Phone has a score of 4 for question 1 for the Business solutions option. Check this option for question 1.
For question 2 the phone has 0 for the camera option (so do not check this option). Continue this process for the
other questions, making sure that the Business phone will be displayed on the results page. This is a good way to
find out if a certain product will show up on the results page. You can then change scores accordingly if you need.

Advisor
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Obviously some questions are more suitable for tuning then others. Question 2 for example has limited tuning
ability. Either a product has a feature or not. In some cases, such as the Take photos option for this question, you
can give products with higher camera resolutions higher scores.

See the table below and discover how different results can be, for users who alter their requirement on the final
guestion. A greater range of products will permit wider changes in results here. Users have the ability to cement
their usage needs, leading them to their ideal product.

Flease select one answer

4] Standard usage

®

)
4] .| Business solutions

Mare multimedia capabilities

Multiple choice is possible
Make calls
Send messages
[ Take photos
[ Listen to music
E Play games
[ organize mestingfappointments

[ use my phone to work away frorm the office

Mark your priorities
Mot important “ery imporant

@ O O © ©

Frice

Frontend: Question 3

Re-examine scores for the triangle options to
get the desired results. Products that meet

Frontend: Question 1

Frontend: Question 2

all previous requirements are optimized for
the results page here.

Requirement in question 4 Results

The next choice

Move the arrow
Ell wieight
Display size

E style

all under 50

Neutral

Style

Display

Powerful alternative \

[Funphone ~ [Fashion Phone The Business Phone

\ Top choice

Move the arrom
R vicight
Display size

81 G

over 50

Style

Display

Move the arrow

EXY wieight
A Cisplay size

Style

over 50

Display size

Move the arrow
EXY wieight
Display size

EX ctvle

Weight = over 50

Weight

Digplay

Fashion Phone The Camera Phone The Business Phone

wizAdvisor
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The select by specification testing is simple. Results display all products that have the selected specifications, be it
just one product or hundreds. Users are notified if no products match their needs, thus requests can be changed

straight away.

From the Select by Specifications

YWhat's most important to you for your new phone?
Design
Style < 2
Yeight ?
[] Display 2
Functionality
[ 1Phaone Features ?
[]Connections ?
Start Configuration Wizard =

Frontend: SbS Page 1

wizard select only the Style option.

On the second page you will see that
as you select the three different
specifications the Remaining options
figure changes. Start the
configuration wizard (step 2) and
make sure that the correct numbers
of products are displayed for your

Please select the desired features for your product:

Design
What style of phone will suit your neecds? 9

Bar shape
Flip phaone

o Mecklace design

4

Remaining
options

Please select the desired features for your product:

Design
What style of phone will suit your needs?
() Barshape

Flip phaone
Mecklace design

? A\ 4

Remaining
options

3

Please select the desired features for your product:

Frontend: SbS Page 2

Design

What style of phone will suit your needs? 2

) Barshape .
& Flip phone 1 Remaining

i options
Design %Necklace design pt
What style of phone will suit your needs?
() Barshape
@ Flip phone :
© Meckiace design Frontend: SbS Page 2
Which display size would you prefer? ?
Smallest Large [] . i i
e b (v] 7 Remaining Itis also good to test results with
O Fixed Small (v options different combinations of selected
specifications. It is not necessary to

T test every possible eventuality and
Select the connectivity capabilities that you require: 9 < Com_bmatlon- The PrOdUCt Co_ntent
Bluetooth Review form should be used instead,
Infrared 4  Remaining to verify the product information that
L0 wLan options has been entered into the tool. See

page 54 for more details.
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9 Everything else
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9.1 Overview

The two wizards (select by usage and select by specifications) along with the products are the core elements of the
WizAdvisor tool. Additional parts and features of the tool are discussed in detail in this chapter. Setting up extra
languages and countries, customizing the homepage, titles, navigation text and the statistics module is just some of
what is explained. Many of the features available here enhance the WizAdvisor tool and offer customization
possibilities. Further integration options concerning layout is explained on page 80.

This chapter covers the following aspect of the WizAdvisor tool:

- Backend administration
- Creating new backend user access
- Display options
- Select by usage and Compare layout
«  Feedback form
«  Glossary / Definitions for terms
- Groups
« Compare
- Single page all product overview
- Languages and Countries
« Main menu
«  Other pages
- Homepage
- Creating new pages of your choice
«  Other Text (Titles / Subtitles / Navigation)
«  Shop links

ﬁ

wizAdvisor



Statistics
Answers given
Resulting products
Specification choices
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Lo e /

> Home * > Products data
# Products data
r = User interface data
* User interface data i
* Setting and + » Sptting and finetunig of parameters |
finetuning of 3
arameters - — :
c parameters p @!mmm‘traﬂun )
Administration ;l‘ Backend: Administration page
* Review and metricsf’j # Review and metrics
» Setting Shop Links 4
4 > Setting Shop Links

* Log Out

Go to the Administration section from the main menu.

You will find options to add New users and to Edit/View current user settings. (User name and Password)

Users

Country-related wizard
Offers the possibility of migrating all data fro

—he B ST pmeemetie i

Backend: Administration page

Insert user :
Lsername Test

Pasownrd e
P ape—

[] Add User I Cancel

<
<

Create new User accounts, view user list or edit us raccnun' ! etails.

= Edit Aiew

=G0
aone country to anather country.

* Liog Out

Backend: Add new users

e .-x."‘“ﬂ-x‘_ﬁ_h - ‘h.,_a._u"‘--"‘-.\__’--. o~ ~_ 2
\ 4
User list :
User Hame Password Actions
admin starlight  Lipdate
Test 123455 (Upgate)
Mew\lLlser

Backend: Edit/View user list

Update user :

Usernarme [Test

Backend: Change user name /
password or delete user

FPasswiord [====*

[ Lipdate ][ Delete ][ Cancel ]
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9.3 Info-guide / Glossary / Help text / Definitions for terms

» Home .
w» Advice 4
» Select +
» Compare i

United Kingdam [ ©

Help guide for terminology and features
Below are brief descriptions of product features and howr they work

»Home  «Back

»Athice

» Select Reviews

» Compare These are comments and reviews given by people who have already bought the particular phone.

» Featured

» Help

» Feedhack  Available colors

T Anovewview ofthe various colors thatthe phone is available in. Note for non-changeable cover phones

Powend by: the colaryou pick atthe time of purchase cannot be changed afterwards
wizAdvisor™

Connections

Bluetooth

Awireless personal area network, that allows the exchange of information between devices. A phone
can be synchronized with a PC using Bluetooth for example. t's faster then infrared and there does not
needto be a clear path hetween the two devices

Help text is available via the main
frontend menu or on a pop-up window
when user click the ? icon next to
specifications and topics. (The list of
features displayed on results pages
and on the product details page)

Infrared
Awireless connection can be established between two phones using infrared, data transfer is slower
than Bluetooth. A connection can only be made ifthere are no objects in-between the two devices,

WLAN

Wireless local area netwark are basically normal intamet connections thatyou wauld find in offices or
sthools. Phones with WLAN can connact ta the network without the need for wires. A phone with WLAN
can be used to connect a laptop to the internet even at high speed

Phone Features
Choose the features that you will use, this way you dan't end up paying for functionality that you will
never need.

Style

Bar phone:
Aclassic block design. These phones have the screen and buttons all in 3 line with no opening or
cloging lids, flaps ete..

Basic Phone Il you can apen the phone. These
. . iding factor they can close are not much bigger then
The Basic Phone is the perfect
do notwant complicated gadoss
. b Entto wear around your neck,

robust and simple to use. A co Reviews

These are comments and reviews given by people who have already bought the particular phone.

hiowen i grams

Available colors

An overview ofthe various colors thatthe phone s available in. Note for non-changeable cover phones
F'I’ICE $4g the coloryou pick at the time of purchase cannot be changed afterwards

"E0
Reviews Connections
vary
. . Bluetooth

Awailable colars ? Silver Awireless persanal area network, that allows the exchange of information between devices. Aphone

can be synchronized with a PC using Bluetooth for example. t's faster then infrared and there does not
S‘t‘ﬂe A Bar = need ta be a clear path between the two devices

i Infrared
WEIght ? 1 DDg Awireless connection can be estahlished between two phones using infrared, data transfer is slower on PDA's or MDA'S
.? than Bluetooth. A connection can only be made ifthere are no objects in-between the two devices,
Phone Features ¢ Alar
. WLAN

Connections ? Infra Wiireless local area network are basically normal internet connections that you would find in offices or

schools. Phones with WLAN can connect io the network without the need for wires. A phone with YaLAN .
D|Sp|a'§," '? Sm can be used to connect a laptop to the internet even at high speed Frontend' Help text page
Froduct Wehpage Basi -

Frontend: Help text page — pop up window

Datasheet (POF) Basic

On the frontend it is not apparent which help text was set up as part of “topics” or as part of “specifications” —
information.

See page 36 for details of how to add help text for specifications.
Adding help text for topics is explained on page 42.

ﬁ

wizAdvisor
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9.4 Groups

Products can be sorted by groups on the frontend when users go to the Compare or Featured sections from the
main menu. To add new groups go to the User interface data page from the main backend menu, under the

Compare-Module section select a language.

D

finetuning of
parameters

= Administration
> Review and metrics
= Setting Shop Links

= Administration

ety

= Review and metrics

= Sefting Shop Links

-~

= Log Out
Y

Backend: Menu

*Home J = Products data
= Products data .
- = User interface data
el.lser interface data , (
= Setting and b > Setting and finetunig of parameters

Backend: User interface data

Compare-Module

Groups
This section is for entering and updating products groups..

The next page shows the current
Groups for the selected Language.

Add / Edit/View / Delete groups here.

Choose Language
[autsch
English .

mhﬂ[ggﬂ.tﬁm -"\-----hk_\_ ""-“x-""""" el HF_‘-\_W\_K“_#‘--\._\_ e

’ ‘..4._____\ f‘xﬂi’-.

Backend: User interface data

Always start with the same language
(language ID 1) and then enter
translations accordingly.

Current Language: English v

Group

Current Language: English

Group: Basic

Business Editfiew Delete

(TR it vien@eiete)
(ndd } | Cancel

Backend: Groups overview

v
Current Language: English

Group:

[ Insert ” Cancel

Backend: Add new Group

wizAdvisor

> Update ][ Cancel

Backend: Edit/View Group

» Home » Home
w» Athice » Achice
» Select » Select
Compare » Compare
» Basic eatured
Groups are used e » Basic
to sort products = -
on the fronted in = Media Pl
the Compare » Featured » Media
and _Featured » Help » Help
sections. » Feedhack » Feedhack

Frontend: Main menu
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We recommend to enter additional countries and languages once your tool is ready for one country and one
language. The first language / country has the ID nr 1. If you have a list of countries and languages that you want
to create you can add all of them altogether, extra ones can be added at anytime. The first step is to add
languages. From the main menu click on User interface data and then find the Language section under the Other

Content heading. Adding new languages and countries is a very simple process.

=Home

= Products data

éUE&I interface data y

= Products data J
] GIser interface data

D

finetuning of
parameters

> Setfing and ¥ = Sefting and finetunig of parameters

= Administration

= Administration

U v

= Review and metrics

> Review and metrics

= Sefting Shop Links

= Setting Shop Links

e BT
Backend: Menu

-~

= Log Out

Backend: User interface data

L r’___v_“_...- AP TR ST " e e TN e 2 P,
Language |,'> Editiew i
- Add f Editf Delete [ Activate § Deactivate languages
- Checkthe language D here
i =
| Feetback fQrmagiiin oy | s e sa e, e anea” SON  p e,
Backend: User interface data

Hew Language:

Language Mame:

Insert Mew Language ][ Cancel ]

v
Select Language

Active Languages

Backend: Add new language

0 Mame

3 Deutsc@

Language ID’s are set automatically by the system. The
ID number is used in various places, for example when
uploading translated triangle images the Language 1D
number is needed. More on page 18.

Ly
/ 1 Eﬂg“Sh Select

Inactive Languages

y

Backend: Languagefoverview

If languages are set
inactive, details are

not

anguage Mame: [Deutsch

visible on the frontend. If ] e
for example you have a live / RSB
tool and wish to include > Active:

[ Update Language Infa ][ Delete ][ Cancel

Backend: Edit language info
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The section for adding or editing Country information is also found in the User interface data page. We recommend
to set up languages first. Often one language may have several countries associated with it. For example English
may have Australia, UK and USA. In a set up like this you would not need to re-enter questions or product
information for each new country.

5 - - B o
e e L S Lo P ST A e S e et S
— Pl S . e » " o S B — o e

Country (> New } (> Editview A

- Add I Edit f Delete I Activate I Deactivate country
- Edit page header and footer for each country. (add a call to action box wit

fiferent contact details for all countries)

Cenn B e A e gt M AP ittt g
Backend: User interface data

Select Country
Hew Countny

Country Hame: Active Countries

Language ,Deusch ........................ ji] Deutgchland Select
AT Trr T T T L_Jn|te|j }{mgdgm EEIEEt

T S I TN T L R s R

Insert Mew Country ] [ Cancel

Backend: Add new country Inactive Countries

Enter the name of the new Default Language
country and choose the United Kingdom ]

Deutsch language.
English

Backend: Country list

9.5.2.1 Country information on frontend

It is possible to display text or images on pages on the fronted for each country, similar to a header

or footer. On the mobile phone demo you can see that there is a call our service center image at the
top of the page. To edit content here select the country and a page with two rich text editors opens. v
Add your header and footer content.

. United Kingd (UK. fwe:
Header Shown on: Edlt Country ::uur::y;rg\lua;:: E:\:; Ing Dm[l] Short Active: ¥
Usage wizard results properties A
Specifications results [“Fomst- (v -Sues- WU B I U E=EE=ES
Compare | GBS QiEEe Fm
Featured Footer shown on [idress 1
. A
all pages except: . _
Home Edit country
Help header

United Kingdom

ath:

() coigefle | CalltoActio More about the
Compare product features 0800800421 [~ Fomat - rich text editor

Get a one Page COMpParison overdew

| 1 on page 85.
»Home «Back Start comparison » Call our service
» Advice center:

Select 0800 800 1234
irs a Basic Phone #)  Fashion Phone — e i
» Compare f

s Selectto compare ] _J Select to compare IF] .
asic

z Bus 7 Media Phone [-\ Organizer Phone Ed |t cou ntl’y

»Business & Selectio compare m} (% Selectto compare fOOter

»Media Outdoor Phone ﬁ The Business Phone
» Featured Selectto compare (] W Selectto comy
SHED The Camera Phone
» Feedback

Selectio compare O elect to compare
Pawerd by
wizAdvisor
Address 1 Reie
Address 2
ity [ Update Country Info ] [ Cancel ]
Country

Frontend: Compare page Backend: EdiUVI i "
Advisor ackend: Edit/View country information
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9.5.2.2 Set active

The select by usage wizard will not work for your newly added country until you have set your products active.
More about updating Product information on page 43.

Hame of Product : Basic Phone
2) Choose Language

Current Country: Australia

Deutsch ¢ Deutschland ) :
Englizsh (Aust@j}a ,United Kingdon  Mame: \Basic Fhone

Country specific

information is the only
section that needs to be Fage
updated for all products. Link:

Crder B
Number: A100-aus

Frice: 1210

A 4

Wty Wiz SIS or.com

After you have added new countries and languages,
you need to set products active for the new countries.

Artive: i
The select by usage wizard will not work for the newly : r%pdate Country-related Info
added country until the products are set active.

Backend: Add product information

9.5.2.3 Migrate country information

After entering a new country you have the option to copy all content from one country to this newly added one. All
product information, questions and answer options and language related information is copied, making translations
much easier to do if necessary. For example, if you add a new language (French) and a country (France) you can
use the migration option to copy all content from the United Kingdom to France. To find the Copy Country Content
section, go to the Administration page from the main menu.

£ HDmE 4 # Products data | Backera

> Products data r > User interface data

= USE[ interface da‘la& = Setting and finetunig of parameters I-h.'

* Setting and o @lministratinn D ; S -
finetuning of 3 > Review and metrig e Al et @l gt eem AR Toe L s _ﬁ_-’a?g&..‘_; e
parameters -

= Administration .

& slogouw Copy Country Content G
" Reew and mmics’i Offars th ibility of migrati Il data fi th t
> Setting Shop Links(l' ers the possibility of migrating a ata ram one Countfy 1o anotner cauntry.
1 ~ e
o ol A e / L et e e '\.-'If"“\.hﬁ.ﬂ* TSR SR S L EL SR
Backend: Menu Backend: Administration page
Choose which

Select"From" Country: | United Kingdem | % countries content :

— ou want to copy. Qstarreich

Select"To" Country: France | - y Py

— Deutschland
" F
— content should be nited =ing

United States

copied to.
To get started with the content for a new country, it -
will help you by copying country content from a You can only copy content into a new country
country which was filled with content already. Then once. If you have made an error or wish to start
simply make country specific changes, or work on the again, delete the new country and create it
translation by having the original content as a basis. once more.
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You can fully edit the main frontend menu. It is possible to create new pages, to set links, and to alter or translate
the text. From the main backend menu navigate to the Frontend Menu section and choose the language.

*Home 3
‘?—;Emﬂucts.ﬂata__j
EUﬁel interface data J

> Setting and —X
finetuning of
parameters

= Administration
= Review and metrics
=Setting Shop Links

A

-

Backend: Menu

bt i,

= Products data

GIser interface data

= Setting and finetunig of parameters

D

Other Content

List of Topics

wiEny pages.

Frontend Menu

Language related Information
\'; - T N Fonenn s =

\\\\\\ Py

This list of topics allows to enter additional product information Which will be dis

For definition and translation of the rain navigation menu,

ST v A gl e grsiin b,

t:hoc-se Language

Deutsch
Englizh

P S

Y ST Ll AP
Backend: User interface data

Change the order of menu
items using the arrows or
changing the order number-

Write the relative file
name of the page
you want displayed.

Change the wording
of the menu item.

N\

Edit Menu Entries for English:

N

Edit ienu Entries for :

_—

Wizadvisor Navigation Link \ Text Home 7
Mame Link QrdgrActions index php
Home |indexphp 1 v [Sub-menuglEditview [
Advice first.php 2 i 5ub-menus| Editiiew
Select specifications_first.php 3 Ayl Sub-menus|Edithiew
Compare [begincompare.php 4 “%Eub-menugfditl'view 1
Featured (productshow. php a8 vl Suh-llnenus Editfien
Help helpfeaturesfull. php By ub-llnenus Edittview Update ” Delete ][ Cancel
Feedbacklfeedback php?sumey_id=1(7 o [gub-tnenus|Edithview
(T‘-J_EW Wenul Backend: Edit/View menu item

Backend: Main menu overview

Edit Menu Entries for :
Add a new item to the main o - =
menu within an existing 0 PR - hd
heading. Choose the page <L Teut: Extra page
which you want the new Featured 3 _
- item to appear in. If you  Fesba Link: testphp
» Basic want the item to display by itself, select o
N Fage title:
= BUsiness NO Pal‘ent.
. Media . : — v Fage subtitle:
. Extra New item dlsplaygd within Add a new Order 1
Foatured the Compare section. item to the —
r =" < Note: Groups are added to menu Insert ] DUpdate ] [ Dielate ] [ Cancel
»Help menu automatically.
» Feedback

Frontend: Menu example

Backend: Add new (sub) menu
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The homepage content is fully customizable using a rich text editor. For more advanced structures you can simply
copy and past source code in. From the main menu go to the User interface data section, under the Other content
heading you will find Site Homepage, the following page displays three options for all languages: editing Text, Title

and Subtitle.

=Home

= Products data

;:Emﬂu':ts—m——-.f @ser interface data

eUEn}I interface data 9

= Sefting and finetunig of parameters

;ﬁ_etting and
finetuning of

= Administration

= Setting Shop L

e, AP R
Backend: Menu

Backend: Hompage

parameters
- _ > Review and metrics
= Administration
- T e LT e P T N Ty

> Review and m

Site Homepage
Lists and allows editing of the haome page content.

e, e o ol R -r"'"‘-‘--\ it T WO Ry L T CREEE S T NS N i -‘-..k--“"""“-

content overview

Features
HomePage Text
Home Fage Title

English Deutsr —
<tahle horder=&qu ... <font s
The WizAdvisor prow ... Beste

Backend: User interface data

Add homepage text, title
and subtitle. The three
options are available for all
languages on this page.

Your full achvise on ...

Home Fage Suhbtitle

Advisor

. The WizAdvisor plovides exdellent consulting services
“ourfull advise on produf election by us ng one or more of the methods helow,

» Get Expert Advise
Ado

You do not need to be an expert in arder to find
the mohkile to fit your reguirements. This
product selection wizard will ask you for your
- personal needs and intended usage to direct
you to the hestchoice.

For the experts who already know what they
want. Mame the desired specifications and
features - we will then present to vou all the
products that fit all of your requests

Ifyou wantto compare several products feature
by feature, you will appreciate the powerful
comparative view availahle here

Here you can wiew the specifications of
products and their features, use the featured
section where all products are displayed

L
wizAdvisor

Frontend: Homepage

Advisor

English: \
Edit Messalje (homepagetext):

[ ][~ Styles - E2E: S0 : B g
G RS Q=
i » Get Expert Advise

¥ou do not need to be an expert in orderto find the mohile
to fityour regquirernents. This product selection wizard will
ask you for your personal needs and intended usage to
directyou to the best choice,

+» Select by Specifications

For the experts who already know what they want. Mame
the desired specifications and features - we will then
present o vou all the products that fit all of your requests.

Message! Path

(Bach ]

Backend: Edit homepage text

English: X

'f._

Edit Message (hometitle):
Message: | The WizAdvisor provides excellent consulting s

[ Lipdate Message ][ Back ]

Backend: Edit homepage title
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9.8 Other text “User interface data”

Advisor - ing factor Urited Kingdam ~ L

“fou are here: Home »

Your personal mobile phone selection assistant
By answering same simple questions, you will find the product that hest fits your needs

» Home What do you need from your new phone? | Requested requirements: )
» Ailvice
» Select
» Compare
» Featured CA printer friendly version)
e — To personalize the printakle version with a note of your own (for easy reference) simply add
L your message inthe field below. Ifvou don'twant to add any text, printthe standard version.
» Feedhack
- Please select one answer (iadd yourtitle or notas hera) )
oswerd by
wizAdvisor™ Print standard layout

Standard usage

0 hf‘?‘

e |! Mare multimedia capahilities

&) E Business solutions
@art Configuration mzardD
1=2:23:4

gompare product feature% J 15 what vou will use the phone
€

eta one page camparsaon overdew -
4 (En_:nu need to select ab least 2 products Far n:u:nmparis::nn__!:}
« Back JStart comparison = ;
e e e __,_.-' ..."h--—"'_“" LY ..__‘___..L_,-. T S T T e e e ....‘._z__r.___‘_/— _--r-_-"_.f . __,."'

]:l Qrganizer
% Basiqd ] wp3 player

Sielzt [] woice recarder ]
Medig

& Reset inish

Throughout the tool there are many pieces of text: navigation, titles, explanations or otherwise. These can all be
edited and are translatable. From the User interface data page under the Other Content section you will find
Language related information. Click View.

>Home o > Products data

:"_"_ELW—__‘! G User interface data )

EUser interface data ’

— = ' = Setting and finetunig of parameters
=Setting and
finetuning of " = Administration
para“]eters “For -A’ETII'.,_" . J__-E. Hitrar t‘i'[|.i3-i"'\__,.,.-cr1 [ | T PRRTES- |\ (L SEPIP N P ST e A e

= Administration
Language related Information

=Review and Me| change and translate text here:
> Setting Shop Lil Breadcrumbs [ Mawigation (back, nex, star, finish) [ Titles § Subtitles f Error Messages (You must select one aption) retc. ..

_nsﬁp.mmgyx BT LW —— '--"- L Ny e L % -‘_._,""-‘_,L__._f‘\\{l__e\l:“’f'!___r_-ﬁ -, T -

i eone M

e, AP
Backend

wizAdvisor
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On the next page you can choose
Content or Breadcrumbs to edit the
corresponding text.

Language-related Information
= Cortent

/ = Br crumbs

All of the tools content is listed
here. You can use your browser to
search for items. (Ctrl + F).

Text is sorted by alphabet of the
first language (ID Nr 1).

‘! wiz | Backend
=Home Content Erglish Dindgch
> Products dala = Got Export Advis - 0
> User ilerfoce data  O08d your title or nobes heve) (Al yous Sithe o .. Guben S et Thren -
= Sutting and L . prpr
finnuning of Arrobat Reader rguited, Actoh e . enioe
naramers Add YOUr COMPAny's privacy B Add your Company&rsg . <DIV><STRON ..
» Administration Add yaur campany’s lamns of ol o ConpAnyRLIEs . <F i ki
> Ranow ¥ S sich
> Sating Shop Links A handy and practical choice T A iy arwd pueactica Do Leschisghe® ders
A powerfyl alternative A powertul alternsti Interessante Alerng -
A prirter riendly version A printer friendhy (Bnte geben Sk eine _
[T Onck uanick .
A 10 A your Ehaite TRACK 1 e your ¢ Arlinn
Back 1o portal ‘Hack 1o portal ... EMPTY
Back 10 produc] Seechon laol Hack 1o product see Lumuck som Prod ..
buckbo slan. Ik to start Zumtich rum Anfa .
Below are brief descriptions o Below are brief desc lnfo-Guside: Hier wer _
By angwaring some simpils quest Oy answaring some si . Mt emer Handvoll @ ...
Change products. Change products . Muswahd snden .
Chanss yhis peael proguct o et . T Wal .
Chonsing your reguinsrnents wil Chosing your fequs ... e S e Wansc
Click on e icors in the tabl Chick on the icons i Wishlun Sie unte
Close Close _ Schileten
comenit COMENIL . ‘comenit {Deusch ) ..
Comparatie vew = - -
él wiz ' /- |Backend
[]
>Home Content English Deutsch
>Products data Begin ... Begin ... Start ...
>User interface data Begin Product Comparison .. Begin Product Compar ...  Beginn des Produktve ...
>Sefting and Help Guide ... Help Guide ... Info Guide ...
finetuning of Product Show .. Product Show ... Produkt Auswahl ...
parameters Resultof Selection-by-Specifi .. Result of Selection- ... Ergebnis der Eigensc ...
> Administration Result Page ... Result Page ... Ergebnisse ...
>Review and metrics  SclectFeatures . Select Features ... Eigenschaften wa ...
>Setting Shop Links Selection Assistant .. assist ...
Select Specifications .. Select Werte
Single Product . Single Product ... Das Produkt ...
Step . Step ... Schritt ...
Triangle ... Triangle ... Dreieck ...
View Compared Products .. View Compared Produc ...  Den Produktvergleich ...
‘fouare here: . You are here: ... Sie sind hier: ...

Perfict product selection tool

Perfect produc sehe ... Aaryweahlbilfe
Petormance Performance EMPTY
Picture: Perfect F Pro. B e Auswahlass ..
Plaase entée the usamame: Panen pete th s Phaasn oo tha us .
Pliase madify your choaos No PeASE MOy your ¢ .. e Andm
o 0. SEreen e s .. ik ot Serven e b S
Pleaye read throwgh our peivac . Please read thiough .. Ditte lesen Sie sorg ..
Please select st least one ans Please select at kea .. aitte wakilen Si .
Price Price ... EMPTY
Prica wrice . Wi .
Erintakie wirsion -
Erintati nrsion -
Printi... Print il Link gam Dyucken ...
Print qualiy Print qualey . EMPTY
Print standaed layout . - Nain,
Privacy Policy cy Policy ..
Prosucy Product Produkte ..
Frosuct descrintion -
Product pickir Product picker ... Produkt-Assistet _
Product Show Proguct Show _ Das Schaufenster - A _.
Products requi (e Produkae, die .
Procucts that mest all your re .. 8. Hier -
ProsucIwenpage -
Question stion _. Frage
Remaining options - -

_

Reset Reset ... Loschen ...
Reset suney Reset sunvey ... Eingabss kischen ..
Featam 1 arignal page ROt £ gl . Fusick aur Orlg .
Seired for companisan of pidy Sulicd Tor compares .. Wahilien Sie Pod ..
Sedoct bo compare . Sehect to compare Fumn Venglvich wa ..
Send survey . Serd survey .. Uy e sencden ...
Send Burvey . Sar BNV . bl g SENSAN ..
September 2003 ‘September 2003 .. ‘September 2003 .
Faries ores Hostoll bt _.
Shiw all fea Shorw e -
Show shert list Show sheort list Fuvieger clioe K it
Sortby .. Sort by Sortiert nach .
Specib: - <A tmle= 16 name= ...
sart . St . Anfang ..
St companson tart

Stant Configuaton Weard
Technical

Stant Configuration -

Sharten Sie den Kond ...

testmitesh ...

Thet riat choice.

The too choice ...

T

View .

- T -
Terms and Conditions of Usage . Teewrrrs ard Conditions ... G0 uned Buloongpsbuedi
test mitesh -
Thank you for your feedback Thiank you for your f —. IDanse fur ihr F
Th nswirs you gaws 1 %0 7 i Al WOrS Ou givm . 1 v o gogate .
Tht et CHOAC e Fwoltheste Wk ..
Thire dne o rog@ucts aviean! [0 w  Esgmt -
The right kand bomes showyou .. Thee vight heand boses ... e Kastchen re
The top choice . Die erste Wahi .
The WizAdvisor provides excell .. The P . -
This link 0P 3 POpup-winddw This Bk g 3 i . e Link off
I ntw - Diser Asskstent i1 ..
Ton piersanase i printabii v Too pee e fhe p A S BE e .
Using this sibe means you scce Using thirs wite mean . Wit der Dernstoung o ..
iew ... Ansehen _
Wiew all the featured progucts View all the festure . Wollen Sie uber ...
Virlual assistant ho .. AR ..

irtys asgietant hame

Backend: Edit y
breadcrumbs

All other text is on the main content
page. Titles / Subtitle / Error <
messages / Next, Back, Start etc...

Backend: Edit text content

wizAdvisor

>

All language translations can be
made here. As a default the first
language text is used. In this
example French has been added.
The original language text is
displayed (English) when making
translations.

French:

Edit Message (Iri7): 9
Message:|BﬂCk £

[ Update Message ][ Back ]}

Only breadcrumbs
navigation is on this page

» Home

» Advice

» Select

» Compare

» Featured

» Help

» Feedback

Powsraby.
wizAdvisor

Your personal mobile phone selection assistant
By answering some simple guestions, you will find the product that best fits your needs

What do you need from your new phone’

Flease select ane answer

tandard usage

O More multimedia capabilities
O Business salutions

Wiy we ask this question.
‘We wantto make sure you find the perfect phaone. Tell us what you will use the phone
far the most

1-2-3-4

Frontend: Select by usage wizard
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In order to link back to the webshop including sesson id, create links back to application that called the wizadvisor:
Steps:

1. Create a name for the link. The link can be active or inactive (visible / invisible). This will be called from the
php files.

2. Add the steps for creating the link. The parts defined in "Link parts" will be concatenated in the order you
define. Here you have to add the name, the value that will be concatenated in the final link. The value can be the
name of a php function that returns the results that will be added to the link and you have to choose function - in
our case the function that returns the session id needed.

Alternative: it can be a part of the link, and the you choose not a function (ex. the base url)

Special Links
- same as above, if there are other links that you need to go in the other application with some parameters.

Regular Expressions
- you define the regular expression (REGEXP) used to take some parts of the link send by the "parent" application
called the wizadvisor

Links' IDs to Constants
- here you define the constants used in the frontend functions and you attach at id the corresponding ID from
special links or link back to the webshop including session

Slide-ul 2:
When "active" is checked, the product is visible in the frontend. When unchecked it is not visible.
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The statistics section is found on the Review and metrics page. The statistics will tell you which products / services
have been chosen by users, which answers (needs or specifications) users have looked for, and if the selected
products / services have been finally picked for purchase.

*Home
* Products data
= User interface data

# Setting and
finetuning of
parameters

= Administration
@mﬂew and metrics %
= Setting Shop Links )

-

- .-\_L_.-ﬁﬁ"‘--L %, el ._p"‘"‘h

Backend: Menu

Product Statistics

Product Statistics

praoductisalution within certain period.
Answers Statistics

purposes.

Specifications Statistics

Walues)

Remove Statistics Data

periodic intervals.

-

Backend: Review and metrics

[T I 17| SO 13 0 S R

Provides a statistical measurement and tracking toal of preferred choices and an overview of clicks per

Provides a statistical overviewy of all hits per possible answerto a question for marketing analysis

Same statistical overview as ahove | only for specifications section { number of hits for Features and

Provides a reset hutton for statistical data, e.q. for removing old statistics which are no longer needed in

SR SRS S WP RS R

=1 [ICE T [—-y — e, TT —""-.‘.-'{' - P

o

=1st =2nd > Clicks

= Yiew

= Yiew

> Remuove

Here you will see how many times each product resulted as the first and second choices in the select by usage
wizard. You see which products meet your customers needs best.

Answer Statistics

Each answer option the users select is logged here, this section is particularly useful in finding out what users are
looking for in your products or services. It is the most valuable feedback you can get, as this allows to finetune
marketing messages and back up strategic marketing decisions.

Specification Statistics

You see how much specification criteria are requested by your customers. This feedback will help in selecting
items for your portfolio, or for further product development.

Starting: 07-04-2005
Start date: |07/04/2005

(5] End date: [08/03/2006

= Download excel file
E][ Show ][ Show all statistics

a

Section, Category, Feature, Value

April, 2005

Export statistics to a
spread sheet.

Choose the start and
end date to view all
statistics for that period

What's most important to you for yo
Design wik | Sun Mon Tue \Wed Thu  Fri Sa"\

Style 12 1 )
Bar shape 13 3 4 &5 &[ 7] 8 g
Flip phone 141 10 11 12 13 14 15 16
Necklace design 1) 17 18 18 20 21 22 23

Waight 16| 24 25 25 27 28 20 20 e (204 hits)
100y Select date
1509 7T Fits)
1759 (110 hits)
200y s (55 FiitS)

Display (165 hits)
Small e (1065 i)
Medium (99 hits)
Large (92 hits) <+
X Large (53 itS)

Functionality

Phone Features (138 hits)
Alarm w310 hiits)
Camera m (14 hits)
Email u (7 hits)
Games w {10 hits)
Organizer e (40 hits)
MP3 Player (21 hits)
Voice recorder ni11 hits)

Connections {131 hits)
Bluetooth o (24 it}
Infrared e (55 it
WLAN (2 hits)

Backend: Specification Statistics

You can see bar chats
and figures which
options are selected.
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10 Layout

AdVISOr ths deciding fac Urited Fingdam 7 =

» Compare
» Featured

Your personal mobile phone selection assistant
By answering some simple guestions, you will find the product that best fits your needs

What dlo you want to do with your phone? Requested requirements:
A W e

Advisor United Kingdom

» Help

» Feedback

Fowera by
wizAdviser

Home = Begin

Step 1

Your personal mobile phone selection
assistant

By answering some simple questions, you will find the product that best fits your needs

» Home

» Advice

» Select

» Compare
» Featured
» Help

What do you want to do with your phone? Requested regquirements:

» Feedback | E

Powerdby: Multiple choice is possible
wizAdvisor
O make calls
[ send messages
O Take photos
[ Listen to rusic
O Play games
O Qrganize meetingfappointments
[ usze iy phone to work away from the office

2 why we ask this question.
Khnowing what you want to do with vour phone allows the wizard to make the perfect
choice foryou. ltwill considerwhich phones will meet your needs.

10.1 Over

view

The WizAdvisor tool layout is fully customizable. The easiest thing to start with is adding your company logo, this
can be done from the backend from the User interface data page. Most changes of color, fonts etc... can be made
from CSS style sheets. Further integration options can be made by uploading image files, overwriting existing
content. The top and left blue bars for example can be easily changed. Advanced structural changes are possible

via the temp

late files. This chapter will explain how to make changes to the CSS files and how to overwrite image

files for basic to intermediate layout alterations. All design changes are made outside the backend except

uploading of
do is update

a company logo. Remarkably the entire layout can be radically changed in little time, all you need to
the CSS file and replace 6 images to match your design. Of course full customization can be made by

modifying template files for experienced web programmers.

« Add

your logo (Basic)

.« CSSfiles (Basic)
« Replace image files (Basic/intermediate)
«  Structural changes (Advanced)

@

wizAdvisor
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10.2 Add your logo

You will find a section in the backend for this. From the main backend menu, go to the User interface data page,
under the Other Content section you will find a Edit Logo. Click Edit. The next page displays two images: icon and
logo used on every page throughout the tool. Here you can upload your company logo or icon.

r e s - e aLam Y R e WL S
. S g . — £ v

T Wy e AT =T '\___..-'--.-.-z'-'-"’"._-"--"-__
= D)
I R T Y L Sy o o 4

Backend: User interface data

Icon GIF for header: (58x51 pixels)

" Bruws%._]

Update

Logo GIF for header: (250x51 pizels)

|[ Erowse... ]

Advisor - deciding factor

Backend: Edit logo page

Recommended image size:
Icon: 58x51 pixels
Logo: 250x51 pixels

Mobile phone demo:

The top and left “bars” that

AdVisSOr i deciding factor run across the page are
changeable via the the
top.gif top2.gif topbg.gif main img directory. See
‘ page 79.
bg.gif

Sample layout:

You could have a “joint”
image to simulate one
complete image, for more

top.gif top2.gif topbg.gif complex layout designs.

bg.gif

wizAdvisor
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There are two CSS files used for making changes, one for all fronted end pages and one for the printable version
pages.

From the main WA directory you will find a folder called Styles containing four CSS files.

style_print.css File can be used to edit printable version
style.css Main file for WA tool frontend
style_back.css (you do not need to edit this file)
style_rte.css (you do not need to edit this file)

=l () wizadvwisor

) _mmServerscripts
IL2) admin

I2) adodb

) Connections
I3 counkry

|20 Flash

I) images

1) img

12 includes
I2) install

) ioncube

10 layout

I pdf

I2) phplib

I scripk

I2) Templates

I3 tinymce r i- r i- r i- r i-
D the =Y T g =y =y
IC2) tuning style, css skyle_back.css skyle_print.css skyle_rte,css

WA directory system located on your local computer / server / where the tool was installed.

On the following page you will see an example of where changes appear on the frontend and which classes to
update in the style.css file. There are of course many more classes that you can define to incorporate your design.
You should look into the source code to find the appropriate class names. Remember to make a back up of the
original files in case you accidentally delete some information or wish to revert back to the original mobile phone
demo’s style. It's a good idea to test thoroughly when any updates to colors or fonts are made to ensure that the
design is what you need.

e A, B T R
colaor: #339%co: . .
} All classes / rules are listed in
| _—| Class/Rule these two files:
\ 4 style.css and style_print.css
LEinpat |
width?_\\ Some classes have more then one
background-color: #339%cc; Selector selector. This enables you to, for
color: $FFFFFF; example, define the same setting
border: 0px salld‘Eraek;\\ (font size) for two classes, then you
font-weight:bold; I ———| Proporties can define different colors for each
k text-align: center: j individually.
.33elect !
font-size: l0px;
font-fauwily: Arial, gans-serif; syle.css file

B T T TE

N S
e, e
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10.3.3 Examples of classes to change

Llue-small, Jblue-small:howver,

font-size: 1l0px:
font-weight: bold:

#006699;

caolor:

b

Lblue-big, .blue-big:actiwve, .blue-hig:h
font-size: ldpx:
font-weight: bold:
color: #006699:
'

Ltitle f

font-size: lapx;

Lblue-small:active,

e,

color: #0065699:

margin-top: 30px:

'

LLext |
line-height: 1l4px:
margin-bottom: 10px;

Fmall
font-size: 10px:
-3 g

background-color:

colok:
#006599;

Lgraycolumn §

background-color: #e9e9e9:

blue-small:iwisitedd

For even greater customization you
can add properties to the classes /
rules found within the style sheet.

blue-big:wisited {

Here are some examples of which

classes change which areas of the
frontend. There are many classes

available for all areas. You should

look into the source code for each

page to find the correct class when
making your layout changes.

If, for example, you change the
.text class color property to red, all
pages will display the subtitle in
red. (All places where the .text
class has been set in the HTML
code)

AdVisSOr the deciding factor

“ou are here: Home = Begi

Your personal mobile phone s
By answetring some simple questions, you

» Home
» Adhvice

» Select

» Compare

» Featured -~
» Help

» Feedhack

What do you need from your new phone?

Flease select one answer
Powerd by .
wizAdvisor

© hf‘f: Standard usage

More multimedia capahilitig

Business solutions

« Back

Blection assig

@ Hextx

Why we ask this question.

farthe most.

I !>2>3>d ‘

We want to make sure you find the perfect phone. Tell us what you will use the phone

ill find the product fhat bestfits your needs

Urited Kingdam [ a0

Reqguested reguirement i;

Frontend: Select by usage question one
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All images can be found in the main WizAdvisor img directory. The main folder contains layout images, such as
logos, question mark icons, triangle images (for the triangle question) etc... Within the main img directory you will
find sub directories for other images such as Low_resolution and Mid_high_resolution for your product pictures.

) answers €— i kopgif
Cibackend E_L| kopbg.aif
Cihomepage @ kopright. gif
CJ)Logos i .gif
CJ)Low_resolution @ kriangle_3. qif
CIIMid_High_resalution lago_small. gif
Cinbar E_I] Warning. g
Ciother_pictures

[F 5) wizadvisor
I _mmServerscripts
I adrmin
I adodb
I Connections
I counkry
I Flash
I images
20
I answers
I backend
I homepage
IC5) Logos
T2 Lowe_resolution
I Mid_High_resolution
I3 nbar
|5 Other_pictures
I includes
I inskall
I ioncube
I lavout
) pdf
I=3 phplib
| script
I styles
I Templates
I tinymce
[ e

izl 0.qif

[zl 0_test_mihai.gif

@ arro, gif

@ arrovy_whike, gif

] bg.gif

@_I] call_to_ackion.gif

E_I] call_to_action_01.gif
E_I] call_to_action_de.gif
E_I] qo.qif

@1] [upa.gif

@ rnagnifying_white, gif
31| middleleft. gif

@ more_info_jcon, gif
@_I] ek, gif

E_I] niirmic . gif

E_I] riothirg. gif

@_I] p_cart.gif

iz p_top.gif

@ poinker ., gif

5l qmark-#CCCCCC. g
@ gmatk-#e%e9e9,gif
5]l qark-#FFFFFF. gif
E_I] qrark-blue. gif

E_I] qmark-gray. gif

@1] grarkwhite, gif

@ gmark-white, gif

@ s.gif

@ skar . gif

I3 tuning

@ kopz. qif

(1]

Eusiness S0nSD. g

Ty

calls_SOMED. g

medtmeda_S050.1pg

— i .

advice_B_EN.joy axvice_L_EN.jog specs BNy spmcs L EN oy

Camera_low_resjpg  Fashion_low_res.jrg

;

Outdoor_low_res.jpg

MDA_low_res.jpg

Other images are sorted
in different folders. For
fast uploading you can
add images directly here.
(instead of one at a time
via the backend)

Note: To upload images
simply drag and drop files or
copy and paste them into
the appropriate directories.

WA directory system located on your local computer / server /

where the tool was installed.

\ The main img directory contains images for the

big.gif top2.gif

layout. Its important to keep the same names
for files when uploading your own.

m m -

qo.gif lupa.gif

p_cart.qif

A
)
—

triangle_1.qgif
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10.4.2 Main six images to re-design the layout

These are the six most common images to update. Changing just these will already re-design the tool to fit to your
companies corporate style. From the screen shots on page 83 only these images and the style.css file were
updated. You can also change question banner images, or question answer images (see page 21) to fully integrate

your design requirements.

File name and size

Description

«  bg.gif
«  60x38 pixels

‘ Preview

This image is used for the right
hand bar that runs from the top
to the bottom of all pages.

Tip: you can make change this
image size but if you make it
wider then 60 pixels you will
need to reposition the main
menu.

- topbg.gif
« 36x51 pixels

This image is used at the top of
the page. It is duplicated all the
way along.

Tip: you should note that if you
alter the height of this image it
will be either shrunk or stretched
to 51 pixels. You can make this
image wider if necessary.

. top2.gif
«  250x51 pixels

Advisor

the deciding factor

See page 81 to find out how to
upload a logo via the backend.

Tip: Image width can be
changes but if you change the
height, the image will be
stretched to fit 51 pixels. This
image is only displayed once at
the top of every page.

- top.gif
« 58x51 pixels

A small icon can be uploaded
via the backend. See page 81.

Tip: this image size should not
be altered at all. Simply add a
logo to a background color. If
you don’t want to have an icon
just upload a plain image in the
color of your choice.

- go.gif
« 16x17 pixels

The go image is shown next to
the country selection menu at
the top of all pages. You may
wish to change this image to
match your color scheme.

- more_info_icon.gif
. 18x18

There are several images/icons
that use blue. You may wish to
change all of them to match your

design. ( L O )

ﬁ
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10.5 Structural changes

For advanced changes to the layout, for example if you want to reposition the menu or move the headings, you will
need to update the template files. This should only be done by experienced web programmers. To avoid costly
mistakes it is advisable to save a copy of the template files before making any changes. HTML template files are

found in the layout directory.

= 1 wizadvisor

# ) admin

# I3 adodb
# ) Connections
) country
) Fash

5 e
) img

) inchsdes
£ layout
O pdf

) phplib
) seript
) stats
QD styles
) Templates
# 1) tinymice
& ) e

& 12 tuning

B

EEEe®

BEE®

# ) _mmServerscripts

EJ torempe s
-l
@ st
@ "'“'"‘"

@ p-..mudpn il e
Q“m
o)==

8" @I
@ww @““"““"‘
&= &=
ﬁw‘w 87
@"‘2"“.‘.’."‘""" @”’“"—’*m
&5 g
8= g==

By e
QI 18 Coars
-] e
™ L
P
él L, o
g-]m.u-lﬂw
el e
2']11-!&-“)-'-!!-4

WizAdvisor directory system located on your local computer / server / where the tool is installed.

11 WYSIWG-Editor

You will find information about the rich text editor used in the WizAdvisor backend on the following website:

http://tinymce.moxiecode.com/
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